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Packaging
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Marketing for Fashion Merchandise
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Information System for Marketing
F¥IAUNDY : 5-211-101 HanMIAAIA
= 9 [] A A g v A
AnvtoyavImsnTlse Tesuaemsnaunuuazaadulaniamsnain
Usziandoyarnasiien1s1uNUNITAaIn unasvoya n1snaAToL
A A Y ] 9 a o

ANwrede lavesdoya n1sdszuradeya nisinsiznazuila

9 Y s ) ' A
mmwmﬂmay‘a ﬂﬁi‘b’ﬂ5318‘])’14!i]1ﬂ5UE)33IJE15UTJﬁ'1§LWE]ﬂ'li’JNLl,Nuﬂ'liﬁaWQ

5-211-315  M3VAMINY 3(3-0-6)
Sales Management
NTIAVNLY : 5-211-101 HADMIAAA
Anpunum tazanudmAYyUeIMIsAMIesansfheve AnuFuusves
thevisfumiteauau o YOIFIND msfmuanthiiuazanuiuiaroy
YoIFIAN1sFeUIBIaE NI NMITUTHITIUY analudiuiifeany
Aievie N1INTEAUNITUIE MTHIINUABIMIYANITYIE NITAIUAN N3

UTLUUNANUVDINUNNIUVIIUAZITITTTY

5211-317  msamatieaunadon 3(3-0-6)
Environmental Marketing
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E-Marketing
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Logistics
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Direct Marketing
F¥1TIAUNDY : 5-211-101 HaPNIAAA
ANUHVIBUAZANUTIAYVDINITANIANNATI 1ATOIUDNITAAIANI
A o 9 v a A A A A ]
asaninly aasadumsaadulauaoninsedusnisnalnn1ease el

deandosnunguiihvueues IdnSeulwdinsuaeiu

Nuevanges duinduaiuimimstazunziou unImedema lulagssuenangunm 38



uno.2

5-211-429  MSUIHITATIAUA 3(3-0-6)
Brand Management
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Principles of Advertising
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Export Promotion
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International Procurement
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Global Marketing Management
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Loss Prevention Management
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Retail Operations
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Branding Retailing
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Service Marketing Strategies
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Pre-Cooperative Education
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Cooperative Education in Business
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Job Training
a U QU J G a =K
INUIAVNRY : 5-001-301 MIIAIYNAKNIANY
msAndiasiuluesdniaie q u ddyanauazniioauvessy

v =K 9

= Aa oA I~ 1 ?zl.l = [} d'
ez inUiauauna luritenunu TaeliniinaunlSou

A = <

wioyananesnnsuounuelminurihnguasuAareunsUfiacuves

v XK = o v a oA Y v = A

UnAnE1 InMsmmuaanyazutazumumslianulnnuingnu e
a =2

Mssziiuwamsfnyl

= 'K ' @ A Y
HUEHAN ﬁgﬂgnﬁ']ﬂ'ﬁrﬂlﬂ\ﬂulllluaﬂﬂ'ﬂ 200 G]f'JIlN nIo 1 MAHAIDU

5-001-304  Uszaumsaimadninudmsgsnalumailszima 3(0-40-0)
Business Experience in Foreign Countries
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