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ABSTRACT

This project studies the production process and product design of water
hyacinth mixed with fabric to be used as a guideline for designing new water hyacinth
products. The results of the study found that water hyacinth products have a variety
of designs, which were developed by combining fabric. The 20product design were
created and sent to the Sai-Noi Housewives Group for selection. That was divided into
5 types of bags and 5 types of baskets, totaling 10 designs, using a satisfaction survey
method. The results were used to produce product prototypes. After that, water-
repellent substances were used to coat the products to create differences and new
options for consumers, giving new designs that are consistent with the market and
social demands. This is a guideline for continuing the weaving work from water
hyacinths to become popular again, as well as creating jobs, careers, and increasing
income for the community.
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