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Project Chinese infographic video on traditions and festivals
Author ) Miss Charada Wirathong
Miss Tawanrat Phanlaksana
Major Television and Radio Broadcasting Technology
Advisor Lecturer Thitthahn Nearnchuchuen
Academic Year 2021
Abstract

The objectives of this study were 1) to produce video infographic instructional
material on Chinese festivals and traditions 2) to study satisfaction after using
infographic video instructional material titled Chinese festivals and traditions The
sample group used in this study 98 high school students studying Chinese subjects
from schools in the Bangkok Secondary Education Service Area Office from the Likert
table by using a specific sample selection method. The tools used in this study
1) Video infographics on Chinese festivals and traditions 2) Quality assessment form.
Passed the assessment of the correspondence between the questions and the
objectives (I0C) 3) the satisfaction assessment form after viewing the infographic video
instructional material on Chinese festivals and traditions. Use a scale value
approximately 5 levels.

The results of the study showed that 1) the production of educational video
infographics on Chinese festivals and traditions Use the 3P production process,
consisting of preparation before production. production process post-production
process 2) the overall quality assessment form was at the highest level with mean

(X)=4.69 and standard deviation (S.0.) = 0.47 3) overall satisfaction assessment form

At a high level, the mean (X) = 4.31 and the standard deviation (S.D.) = 0.78

Keyword Teaching materials Infographic video Chinese festivals and traditions
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Project The Development of Digital Public Relation
Website for Digital Media and Mass Communication
Technology Division

Author Ms. Pornjira Thongsukmak
Ms. Suwanan Phokhokkruad

Major Television and Radio Broadcasting Technology
Advisor Mr. Kriangkrai Palasonthi
Academic Year 2021

Abstract

The objectives of this study were 1) to develop a digital public relations
website. of the Digital Media Technology and Mass Communication and 2) to study
satisfaction after use. digital public relations website of the course in Digital Media
Technology and Mass Communication The sample group used in this study were
Student of Digital Media Technology and Mass Communication 100 students from
Rajamangala University of Technology Krungthep and 100 Mathayomsuksa 6 students
under the Office of the Basic Education Cormmission of Bangkok, totaling 200 students.
Accidental sampling was determined. The tools used in this study were: 1) Digital PR
website of digital media technology and mass communication 2) Quality Assessment
Form 3) Objectives and Post-Use Satisfaction Assessment Questionnaire (I0C) Quality
Assessment Questionnaire (I0C) using a 5-level estimation scale.

The results of the study showed that 1) the results of the development of
digital public relations website of the Digital Media Technology and Mass
Communication Program Details in various fields that will be displayed on the welbsite
(Website) will present information in 4 parts as follows: 1) About us consists of courses,
student competency. Lecturers and staff Landmark of DC Alumni 2) News&Public
relations consisting of announcements, activities, contest results 3) Digital library
consisting of photo gallery, video library, audio library, e-book library, project library

4) Contact us consists of Location Facebook Website Contract e-mail Line YouTube



Channel and bring technology developed by students in the field of digital media
technology and mass communication to add, such as RPG Maker MV games, electronic

books (E-books), video clips, etc. The overall quality was at the highest level with the

mean (X) of 4.73 and the standard deviation (5.D) of 0.48. 3) The overall satisfaction

assessrment was at the highest level with the mean (X) is 4.71 and the standard

deviation (S.D) is 0.51

Keyword Website Digital Public Relation Digital Technology

Digital Media and Mass Communication Technology.
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Project Developing Video Infographics for Video and Audio
Editing Program
Author Mr. Tichanon Poorahong

Mr. Danunai Sonjan

Major Television and Radio Broadcasting Technology
Advisor Mr. Thittahn Neamchuchuen
Academic Year 2021

Abstract

The objectives of this study were 1) to produce infographic video media titled
video and audio editing program, 2) to study user satisfaction of infographic video
media on video and audio editing program. The sample group used in this study were
first year students in the field of television and radio broadcasting technology. Faculty
of Science and Technology Rajamangala University of Technology Krungthep 61
students enrolled in the course of Editing Video and Audio Sequence 1st semester of
Academic Year 2021. Tools used in this study 1) Video infographics titled Audio-Video
Editing Program 2) Form. assess the quality Passed the assessment of the consistency
between the questions and the objectives (I0C). Use a scale to approximate the value
of 5 levels.

The results of the study showed that 1) Producing infographic video media
titled, editing program for image and sound sequences. Using the 3P process, i.e. Pre -
Project, Project, Post - Project 2) Quality Assessment Form for infographic video media
titled Video and Audio Editing Program The overall mean (X) = 4.27 and standard
deviation (S.D.) = 0.69 3) The satisfaction assessment form after viewing video
infographics titled Video and Audio Editing Programs. Overall, it was at the highest

level, with an average. (X) = 4.64 and standard deviation (S.D.) = 0.59

Keyword Developing Video Infographics for Video and Audio Editing Program
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Project Development Audio Description Electronic Book
Author Miss Thanyaphat Teingtud
Miss Phanpreeya Kamma
Major Television and Radio Broadcasting Technology
Advisor Acting Sub.Lt.Pattarawat Kraipiyaset
Academic Year 2021
Abstract

Development Audio Description electronic book media have a purpose To
study the satisfaction after using Development Audio Description electronic
book. Methods for studying theoretical information from books, documents, articles,
media and related research. to be used to produce electronic books and bring it to
the 3 experts to assess the quality and bring suggestions for improvement. and
satisfaction assessment with the sample group students in the field of television and
radio broadcasting Faculty of Science and Technology Rajamangala University of
Technology Krungthep who enrolled in the audio media application course of the first
semester of the academic year 2021 by selective selection of 38 students

The results of the study revealed that the satisfaction after the use Development
Audio Description electronic book. Of the 3 experts, the overall opinion was at a high
level (X =4.14 S.D. =0.73) when considering the level of satisfaction after using an e-
book on the production process of audio-described picture-in-picture media. It is
included in the level towards the contribution of a sample of students in the field of
television and radio broadcasting. Faculty of Science and Technology Rajamansala
University of Technology Krungthep enrolled in the audio media application course,
semester 1 of the academic year 2021 by selective selection, 38 students were at a

high level (X =4.57, 5.D.=0.59).

Keyword Electronic Book Media Production Audio Description Media
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Project Production Video Infographic Public
Relation Volunteer Club
Author Miss Thitiphan Arunnaweesathien

Miss Praenapa Plerng-tart

Major Television and Radio Broadcasting Technolagy
Advisor Acting Sub.Lt.Pattarawat Kraipiyaset
Academic Year 2021

Abstract

The study Production Video Infographic Public Relation Volunteer Club
the objective were 1. to produce a Production Video Infographic Public Relation
Volunteer Club 2. to study satisfaction after watching Production Video Infographic
Public Relation Volunteer Club. Methods for studying theoretical information from
books textbooks documents articles media and related research for to be used to
produce video media, infographics to publicize the Volunteer Club. which has been
used by all 3 experts, to evaluate the quality for improvernent again. After that, the
satisfaction assessment of the sample in Bangkok, 100 people

The results showed that the satisfaction after watching the Infographic video
production topic Volunteer Life of the 3 experts had a high level of opinions
(X=4.06, 5.0.=0.76). The satisfaction level of viewers on Production Video Infographic
Public Relation Volunteer Club was at the level of 100 people’s in Bangkok. Were at

the highest level (X=4.69, 5.0.=0.53).

Keywords: Infographic Video Public Relation Volunteer
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Project Digital Video Production,
Emotional Quetient with Socail Media.
Author Miss Yanika Tungsombatwisit

Miss Sarocha Chookong

Major Television and Radio Broadcasting Technolagy
Advisor Mr.Kriangkai Palasonthi
Academic Year 2021

Abstract

Digital video production Emotional Intelligence and Social Media Use The
objectives are 1) to produce a video in digital system. Emotional Intelligence and Social
Media Use Objectives and 2) to study the satisfaction after watching digital videos
titled Ernotional Intelligence and Social Media Use Methods for studying theoretical
information from books, textbooks, documents, articles, media and related
research. to carry out production digital video Emotional Intelligence and Social Media
Use Bring it to the 3 experts to evaluate the quality. Bring suggestions to improve
again. Then perform a satisfaction assessment. by a sample of students in the Faculty
of Science and Technology Rajamangala University of Technology Krungthep 99
people

The results of the study were summarized as follows: 1) Digital video media
production on emotional intelligence and social media use. to be donated to the
Songkran Office and fellow lawyers by using the data to analyze and synthesize the
study Related theories Including details in digital video media about emotional
intelligence and the use of social media. The information will be presented in 2 parts
as follows: 1) Social Pleasure section 2) Known laws from legal guru 2) Quality
assessment form at high level with mean (x—) at 4.27 and deviation The standard
deviation (SD) was 0.19. 3) The satisfaction rating scale was at the highest level, with a

mean (x ) at 4.69 and a standard deviation (SD) at 0.04.

Keywords: Digital Video Emotional Intelligence Social Media Defarnation Law
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Project Music Video Production, DC Row Me. for Public
Relation of Digital Media and Mass Communication
Technology Division with Rap Style Music.

Author Mr. Thanawut Pakkaranang

Ms. Panadda Phopromsri

Major Television and Radio Broadcasting Technology
Advisor Mr.Kriangkrai Palasonthi
Academic Year 2021

Abstract

The objectives of this study were 1) to produce, DC Row Me. with a rap
style, 2) to Music Video Production, DC Row Me. for Public Relation of Digital Media
and Mass Communication Technology Division with Rap Style Music. and 3) to Study
the satisfaction after watching the Music Video Production, DC Row Me. for Public
Relation of Digital Media and Mass Communication Technology Division with Rap Style
Music. The sample group used in this study were students of television and radio
broadcasting technology. Faculty of Science and Technology There were 99 students
from Rajamangala University of Technology Krungthep and 99 students in the Primary
Education Commission of Bangkok, total 198 students by using the purposive sampling
method. The instruments used in this study were 1) DC Row Me. songs with rap style
and 2) DC Row Me. songs with rap style that were assessed for coherence between
the verses Questions and Objectives (I0C) 3) Music Video Production, DC Row Me. for
Public Relation of Digital Media and Mass Communication Technology Division with
Rap Style Music. 4) Music video quality assessment questionnaire DC Row Me with rap
style music Passed the Objective Correspondence Assessment (I0C) and 5) the DC
Row Me music video post-view satisfaction scale with rap style passed through a
coherence assessment. Questions and Objectives (I0C) use a 5-level rating scale.

The results of the study found that 1) DC Row Me with a rap style. There

is a production process with 3P steps, comprising Pre-Production, Production and Post-



Production by producing music with content related to digital technology and mass
communication courses. It is a presentation of the branch's information through lyrics.
with a new rap style music style 2) The overall quality of music assessment form DC
Row Me was at a high level with mean (X) of 4.42 and standard deviation (S.D.) of
0.68 3.) Music Video Production, DC Row Me. for Public Relation of Digital Media and
Mass Communication Technology Division with Rap Style Music. There is a production
process with 3P steps, consisting of Pre-Production, Production and Post-Production,
by making a music video for public relations about the digital media technology
course and a new form of mass communication with a rap style of music. With a
visual presentation style by drawing with a story about the course and moving the
characters along with the melody. 4) The overall quality of the music video media
quality assessrent DC Row Me was at the highest level with mean (X)of 4.53 and

standard deviation (S.D.) of 0.64, and 5) The overall satisfaction assessment was at

the highest level with mean (X) is 4.81 and standard deviation (5.D.) is 0.49.

Keyword Music Video Production Rap Style Music  Public Relation Digital Media

and Mass Communication Technology Division.
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Project Developing Video Infographics for Learning in EFP
Television Production Course
Author Mr. Parinya Sartsri
Major Television and Radio Broadcasting Technology
Advisor Lecturer Thitthan Niamchuchuen
Academic Year 2021
Abstract

The objectives of this study were 1) to produce video infographics for learning.
2) To study the satisfaction after watching video infographics for learning. in the course
of producing digital television programs in the form of EFP The sample group used in
this study 2nd year student in Television and Radio Broadcasting Technology Faculty
of Science and Technology Rajamangala University of Technology Krungthep 27
students enrolled in EFP TV Programming Course, 1st semester of the academic year
2021 by purposive sampling. learning in the course of EFP digital television program
production 2) Quality assessment form Passed the questionnaire-objective coherence
assessment (I0C). in the course of producing digital television programs in the form of
EFP After passing the Interrogative Corre'spondence Assessment (I0C), a 5-level
estimation scale was used.

The results of the study showed that 1) the production of infographic video
media for learning In the course of EFP digital television program production, the Addie
Model process was used 2) the overall quality assessment form. At the highest level,
the mean (X) = 4.40 and standard deviation (SD) = 0.03 3) The overall satisfaction
assessment form was at the high level with the mean (X) = 4.31 and the deviation of

Standard deflection (SD) = 0.05

Keywords Video. Infographic. EFP digital television production.
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Project Developing Story Titled " The Bottle Dance
Using Stop Motion Technique
Author Miss Jaruwan Maichandee

Miss Naiyana Puengpai

Major Television and Radio Broadcasting Technology
Advisor Lecturer Thitthahn Neamchuchuen
Academic Year 2021

Abstract

The Project have objective 1) to produce the media for Developing Story Titled *
The Bottle Dance " Using Stop Motion Technique. and 2) to study the satisfaction after
watching the media Developing Story Titled " The Bottle Dance " Using Stop Motion
Technique.

The sample group used in this study consisted of Elementary school students
grades 4-6, Saenghiran School 36 people from the Likert table using the specific sample
group selection method. Tools used in this study 1) Developing Story Titled " The
Bottle Dance " Using Stop Motion Technique. 2) Quality assessment form Passed the
assessment of the correspondence between the questions and the objectives (10C). 3)
The satisfaction assessment form after viewing Developing Story Titled " The Bottle
Dance " Using Stop Motion Technique. Use a scale value approximately 5 levels.

The study results showed that 1) to produce the media for Developing Story
Titled " The Bottle Dance " Using Stop Motion Technique. Use the 3P production
process, consisting of preparation before production. production process post-
production process 2) the overall quality assessment form was at the highest level

with mean (X) = 4.78 and standard deviation (S.D.) = 0.31 3) overall satisfaction

assessment form At a high level, the mean (X) = 4.18 and the standard deviation (S.D.)
=0.63

Keyword Developing Story The Bottle dance Stop motion
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Project Podcast Production entitled “Loy Krathong:

The Day of Trash”

Author Ms. Arada Boonkanit
Major Television and Radio Broadcasting Technology
Advisor Assistant Professor Nareerat Sroisri
Academic Year 2021
Abstract

The purpose of this research is 1) to produce a podcast entitled “Loy Krathong:
The Day of Trash” 2) to study the satisfaction after listening to the podcast entitled
“Loy Krathong: The Day of Trash”. The sample of this research is 100 general people
in Bangkok randomized by accidental sampling method. The Research Tools are as
follow: 1) podcast media “Loy Krathong: The Day of Trash” 2) evaluation form for
specialists 3) five-level rating scale satisfaction questionnaires for podcast media
“Loy Krathong: The Day of Trash”.

The research shows that: 1) evaluation results from 3 specialists indicate the
mean(X) of audio quality at 4.67, content at 4.78, pre-production period at 4.75, and
post-production period  at 433 2) satisfaction questionnaire result indicates
the satisfaction of the podcast media “Loy Krathong: The Day of Trash” at a level of
“Very Satisfied”

Keywords: Podcast Loy Krathong Day Trash on Loy Krathong



