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Abstract

This research aims 1) to study the media behavior of Thai and foreign tourists on
gastronomic travel in Bangkok and 2) to study the Influence of the media on the decisions of Thai
and foreign tourists on gastronomic travel in Bangkok. The study is quantitative research by
employing the questionnaire survey to collect the data from the research samples: the Thai and
foreign tourists on gastronomic travel in Bangkok. 400 samples were reached with accidentally
sampling at Bangkok. Statistics used to analyze data were percentage (%), mean (Mean or X) and
standard deviation (S.D.).

The study results showed that most Thai and foreign tourists were females, aged between
26-35 years old, holding a bachelor's degree, who were private company employees.

Regarding the Thai and foreign tourists’ behavior, the research results revealed that most
Thai and foreign tourists travel 1-2 time a month, and they searched for attractions from social
media, and Facebook is social media they searched most often. They search with social media 1-
2 times a week. Before going out, they have to searched for the information, they spend on each
time more than 3000 Baht, and the purpose of using online media to search for to see pictures
of restaurants / food stalls or dishes.

Regarding attitudes and opinions towards food tourism using print and online media, the
Thai and foreign tourists satisfaction with media format and content at the highest level

(X=6.63,S. D.= 0.62), media influence at the highest level (X:6.54,S. D. =0.70), and they
satisfaction with using online media at the highest level ( X=5.46,S. D. =0.89)

Keywords : Gastronomic tourism, Media, Influence, Decision, Tourist



