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Abstract

This research aims 1) to study the satisfaction of Thai tourists for the quality of the
services of The Bali Hai Pier province. The study is quantitative research by employing the
questionnaire survey to collect the data from the research samples: The Thai tourists using
Bali Hai Pier service in Chonburi 100 samples were reached with accidental sampling via online.
Statistics used to analyze data were percentage, mean () and standard deviation (S.D.)

The study results showed that the most were females, agree between 21-30 years
old, holding bachelor’s degrees, were students with a lower monthly income of 15,000 baths.

The study results showed that the most were females, agree between 21-30 years old,
holding bachelor’s degrees, were students with a lower monthly income of 15,000 baths.

Regarding customer behaviour, research showed that most tourists travelled by
themselves for their leisure with their family or relatives, and staying at the hotel and resort
for 1-2 days, with the price were very effective in making decisions. These tourists visited
Pattaya 1-5 times, spent less than 5,000 Baht per time, and knew the tourist attractions at
Pattaya via online or Social Media.

The data analysis on the satisfaction of Thai tourists with the quality of the services
of The Bali Hai Pier Chonburi Province was divided into five areas, namely tangibility, Reliability,
Responsiveness, assurances and empathy. The results found that overall satisfaction at the
high level (x =4.45 S. D=0.54) with the assurance was viewed at the highest level (x =4.45 S,
D=1.02). On the contrary, the satisfaction level of the tangibility was at the lowest rank (level)
(x =4.30 S. D=0.41).
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