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Abstract

This research has 3 objectives including to study fundamentals of Islamic arts and
wood carving techniques, to design and create a model of house decoration products
and to evaluate satisfaction with design and usage of the house decoration products.
The research was conducted in 3 phases. Phase 1: the study was divided into 2 parts
including 2) investigating fundamentals of research studies from related documents
and work and 2) exploring basic needs for designing from 30 key informants before
using the result for further operation in phase 2 which was to design and screen models
with PDS Matrix and Interaction Evaluation Program. The designs then were evaluated
in terms of suitability and validity by 3 designing experts, and the selected one was
employed to create a model before taken into phase-3 operation which was to
evaluate satisfaction with house decoration products by 30 samples. The findings

revealed that in overall, the samples were satisfied with the house decoration products
in all aspects with mean at good level (X = 4.34, SD = 0.72). When categorized by
aspects, 1. The mean score of satisfaction with beauty was at good level (X =429,
SD = 0.75), 2. Mean score of utility was at good level (X =4.20,SD = 0.80) and 3.

mean score of cultural aspect was at very good level X =453 ,SD =0.63).
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