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ลักษณะทางกายภาพ (x̄ = 3.95 และ S.D. = 0.76) ป$จจัยดPานการส6งเสริมการตลาด (x̄ = 3.93 และ 
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Abstract 
 

The purpose of this project was to explore the factors that affect teenagers’ 

decision on choosing online media via Youtube Channel. The Sample consisted of 

400 male and female teenagers in Bangkok aged between 13-24 years old 

determined by the Taro Yamane’s sample size the simple random sampling method. 

According to the overall result of collecting data from online survey and analyzing by 

descriptive analysis was used for data analysis. The factors that affect teenagers’ 

decision on choosing online media via Youtube Channel were divided into 7 factors 

including 1) Process 2) Channel of consumer goods distribution 3) Physical 

Characteristic 4) Promotion 5) Product 6) Person and 7) Price The results of the study 

showed that 1) Overall factors that affect teenagers’ decision on choosing online 

media via Youtube Channel were in good level (x̄  = 3.91, S.D. = 0.55) 2) Process was 

the highest factor that was in very good level ( x̄  = 4.34, S.D. = 0.68), followed by 

Channel of consumer goods distribution was also in very good level    ( x̄  = 4.27, 

S.D. = 0.72), Physical Characteristic was in good level (x̄  = 3.95, S.D. =  0.76), 

Promotion was in good level (x̄  = 3.93, S.D. = 0.76), Product was in good level (x̄  = 

3.93, S.D. = 0.64), Person was in good level (x̄  = 3.64, S.D. = 0.88) and the last one, 

Price was in the good level (x̄  = 3.30, S.D. = 0.96) 
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