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Abstract

The objectives of this project are 1) to study on the identity of One Hundred
Years Old Sam Chuck Marketplace, 2) to develop the thai loincloth product from
identity of One Hundred Years Old Sam Chuck Marketplace, and 3) to evaluate the
satisfaction to the thai loincloth product from identity of One Hundred Years Old Sam
Chuck Marketplace. The samples for this research project are 30 tourists who visit the
area of One Hundred Years Old Sam Chuck Marketplace, Sam Chuck District,
Suphanburi Province. The samples are selected with random sampling technique. The
tool used in the research is the questionnaire on satisfaction. The used statistic values
are percentages, means (X) and standard deviations (S.D.).

The findings from the study show that the key identity of One Hundred Years
Old Sam Chuck Marketplace is more than hundred years old houses that are decorated
in colonial or gingerbread style, which is applied to the designing of the 4 styles of
Thai pentachrome tartan fabric, which are evaluated by experts for satisfaction. The
experts are most satisfied with Style 1. Therefore, the fabric in Style 1 is used for
designing 3 sets of products each of which consists of a bag, a hat and a belt. After the
evaluation for satisfaction by 6 experts, the result is that Set 2 is most satisfying, with
mean being 3.57 and S.D. being 0.58. After the forms and looks of the products are
adjusted and improved in accordance with suggestions from the experts, the prototype
product set is produced and evaluated for satisfaction by the 30 samples. The results
from the evaluation show that the overall satisfaction is in high level, with mean being
3.91 and S.D. being 0.87.
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