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Abstract

This research aims 1) to study the behaviour of low-cost airline passengers serving in
Bangkok, Thailand; and 2) to evaluate the quality of business management of low cost carriers or
airlines providing in Bangkok. The study is quantitative research by employing the questionnaire
survey to collect the data from the research samples: the passengers of low-cost carriers providing
services in Thailand. 100 samples were reached with accidentally sampling at Suvarnabhumi

International Airport and Bangkok Don Mueang International Airport. Statistics used to analyze

data were percentage (%), mean (X) and standard deviation (S. D.)

The study results showed that the most low-cost airline passengers were female, single,
aged between 26-35 years old, holding a bachelor’s degree, were a private company employee,
with @ monthly incomes between 10001-20,000 Baht.

Regarding the low-cost airline customers’ behaviour, the analysis results revealed that
most of the passengers traveling for tourism / leisure with average frequency of 1-2 per year,

travelling on weekends, or public holidays, no one influent on their decisions to select any low



cost airlines (no advisers), reservation made through the airline's website, and the payment made
by their credit cards.

The results of the data analysis on the quality of low-cost airline business management
in Thailand which were divided into 7 areas according to marketing mix theory (7Ps), namely
product, price, place, promotion, personnel, physical evidence, and process of services, found
that most of the passengers had the opinion on the management of the low-cost airline operating
in Thailand at the highest level (X=3.65 S.D=1.11) as well as the personnel aspect was viewed at

the highest level (X=4.13.65 S.D=0.69). On the contrary, the passengers rated the marketing

promotion at the lowest level (X=3.74 S.D=0.8).
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