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Abstract

The study of factors that attract the use of pet cafes, the new tourist attraction in Bangkok
along the BTS sky train, aims 1) to explore the behavior of pet cafe users in Bangkok, along the
BTS sky train routes; and 2) to study factors affecting the selection of pet cafes in Bangkok along
the BTS sky train routes. The research methodology is quantitative research, by employing the
questionnaire survey to collect data from the research samples; those were the pet cafes’
customers by the accidental random sampling. 100 questionnaires were returned and data
collated were analysed by the descriptive statistics e.i., Frequency (F), Percentage (%), Mean (X)

and Standard Deviation (S.D.).

The demographic details of pet cafe users found that most of them were female, aged
between 15-25 years old, single, studying or holding a bachelor's degree or equivalent, being

students, with monthly oncomes of 20,001-30,000 Baht.

The study results of the pet cafe users’ behaviors found that most of them have never

used pet cafes, lived nearby the BTS sky train routes, working or study in Bangkok, with the



frequency of use of the pet cafe approximately once a month, came to the pet cafes with friends,
no one influent on their decision to select the café, wanted to play with pets was the reason to

use the pet café, and paid about 301-500 Baht for each time.

The study results of the factors affecting the use of pet cafes of the customers which were
divided into 7 areas according to the marketing mix theory (7Ps), revealed all aspects affected to

the customers to use the pet cafes with high levels. The means scores were respectively found
as follows: Physical Evidence Factors (X =3.63 S.D.= 0.75), Product Factors (X =3.55 S.D.= 0.79),
People Factors (X =3.52 S.D.= 0.66), Process Factors (X =3.43 S.D.= 0.49), Price Factors (X =3.13

S.D.= 0.50), Place Factors (X =3.04 S.D.= 0.60), and Promotion Factors (X =2.99 S.D.= 0.75).
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