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Abstract

The tourism project titled the study of the study of service quality of tourism operators in
Koh Samet, Rayong province in the perception of foreign tourists aims to evaluate service quality
of tourism operators in Koh Samet, Rayong province in the perception of foreign tourists. It is
quantitative research. 100 questionnaires were collated with accidental sampling method and
analyzed the data collected with the descriptive statistics, i.e., frequency (N.), percentage (%),

mean (x) and Standard Deviation (S.D.)

The research results found that most of foreign tourists were male, between 31 - 40 years
old, graduated, were company employees, being European tourists. Regarding behaviors of foreign
tourists, these respondents travelled to Thailand with their lovers/couples, for theier first time, or
the second time, without tour guide, got information about Koh Samet from the Internet, spent
3-6 days to travel around the island with expenses of 500-1000 US dollars, wanted to revisit Koh

Samet and would recommend Koh Samed to their acquaintances.

Regarding the quality of hotel services on Koh Samet, Rayong Province, the foreign tourists

perceived its quality at a high level (x = 4.32 S.D. = 0.5) due to the hotel had the following



aspects: 1. Hotel staff wore a smart uniform, and clean, behaved well with a polite manner, Tools
and equipment used in the hotel were clean, sufficient and work properly; 2. Hotel staff provided
the services correctly, and accurately, gave the advice/answers to customers’ enquiries
informatively and accurately, tourists could trust the hotel staff in terms their information,
knowledge, and service delivery; 3. Hotel staff served customers immediately/ speedy or in
expecting time, staff were willing or eager to serve customers, staff responded to customer
requests spontaneously; 4. the hotel staff delivered the services as they promised, they were
competent and could solve problems and could do spontaneously, staff had service minds and
delivered the services with consistency; 5. The hotel staff paid attention to customers and
responded to their need/ enquiries, they considered the customers’ benefits and personal

interests were the most important to their duty, and paid great attention to little details.

Regarding the quality of restaurant services on Koh Samet, Rayong province, the foreign
tourists viewed its quality at a high level (x =4.32 S.D. = 0.56) due to the restaurants had the
following aspects: due to the restaurant had the following aspects: 1. Restaurant staff wore a
smart uniform, and clean, behaved well with a polite manner, Tools and equipment used in the
restaurant were clean, sufficient and work properly; 2. Restaurant staff provided the services
correctly, and accurately, gave the advice/answers to customers’ enquiries informatively and
accurately, tourists could trust the restaurant staff in terms their information, knowledge, and
service delivery; 3. Restaurant staff served customers immediately/ speedy or in expecting time,
staff were willing or eager to serve customers, staff responded to customer requests
spontaneously; 4. the restaurant staff delivered the services as they promised, they were
competent and could solve problems and could do spontaneously, staff had service minds and
delivered the services with consistency; 5. The restaurant staff paid attention to customers and
responded to their need/ enquiries, they considered the customers’ benefits and personal

interests were the most important to their duty, and paid great attention to little details.
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