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Abstract

The research project titled “The creation of social media to promote the community-
based tourism of Ban Huay Hin Dam, Dan Chang district, Supahn Buri province to be the well-
known secondary tourism city of Thailand aims: 1) to create the social media for tourism
promotion of Ban Huay Hin Dam community, Dan Chang District, Suphanburi province to be a
tourist destination of the famous secondary city of Thailand ; and 2) to evaluate the opinions on
the effectiveness of social media for tourism promotion of Ban Huay Hin Dam community, Dan
Chang district, Suphanburi province. Questionnaire survey was employed to collect the data and
the statistical analysis was identified by descriptive statistics, e.i., frequency (F), percentage (%),

Mean (x) and the Standard deviation (S.D.)

The evaluation results of the quality of the social media namely Facebook Fanpage and
Youtube to promote the tourism of Ban Huay Hin Dam community, Dan Chang District,

Supahnburi province which consists of the contents of community-based tourist attractions,



accessibility, location of the community, and the pictures presenting the community attractions
and activities, and the VDO from Youtube, revealed that the Facebook Fanpage and Youtube
were created with high quality ( X = 4.44, S.D. = 0.59 and X = 4.31, S.D. = 0.64 ) with Mean scores
of the following aspects : the information on Facebook Fanpage (X = 4.40, S.D.= 0.59), the design
of Facebook Fanpage (X = 4.48, S.D.= 0.58), the information on Youtube Channel (X = 4.28, S.D.=

0.65), and the design of Youtube Channel (X = 4.33, S.D.= 0.63).
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