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Abstract

The purpose of this project is promote of tourist sites in the area of indian
community (phahurat) via video online.
The project has three main objectives:

1. To gather information of the tourist sites of Indian community (phahurat)

2. To create video online to promote of tourist sites in the area of indian community
(phahurat)

3. To quality assessment to promote of tourist sites in the area of indian community
(phahurat)

Quality Assessment of the project was done by five experts.

The study was used to evaluate the quality of media. Media Video As a tool to
collect data. The data were analyzed and results Extrapolation to the relative percentage
(Percent).

The study indicated that Management promote tourist sites in the Indian community.
Through video online Media content in this project, the data consists of a tourist attraction.
The quality of the video media online. It turns out that the video online promotion of tourist
sites in the area of indian community (phahurat) via video online quality. The right to be
released.
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