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Frozen yogurt: A case study of Bangkok Metropolitan.
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Abstract

The purpose of this research was to study the Consumer behavior affecting
buying choice of Frozen yosurt: A case study of Bangkok Metropolitan. The sample
were 410 person who were using or ever eat Frozen yogurt in Bangkok Area The
questionnaire was applied as a tool for collecting data. The statistical methods used
for data analysis were frequency, percentage, mean, standard deviation and Pearson
(Chi-Square).

The result revealed that most respondents were having female, having age
between 26-35 years old, having single status holding a Bachelor degree, having job as
officer in private company and having monthly income of 10,000-20,000 Baht and the
most consumers choose to buy Yogurt Land Brand and choose of Plain tart favor,they
are reasons to choose because delicious. Most of the questionnaire choose to buy
from department store. and average amount of consumption 1 time per month the
most influencing person on buying decision was for themselves having moderate need
for eat and the cost perchase is less than 100 Baht

The hypothesis testing indicated that consumers with different sex,age,marital
status, education level, occupation and monthly income were having different buying
behavior at statistically significant level of 0.05. In addition,the overall Marketing Mix
was having relationship with consumer buying Frozen Yogurt. When consider each
aspect, it was found Marketing Mix that Product as for quality raw materials and Frozen
Yogurt having delicious no relationship with favour customer choose, the Frozen Yogurt
has many flavors. no relationship with participant in the purchase decision. Price as for

Frozen Yogurt have price appropriate for quantity. no relationship with flavour of



customer choose to eat. Place as for complete product, not out of stock. no
relationship with flavour of customer choose to eat. and participant in the purchase

decision. Promotion no relationship with flavour of customer choose to eat.

Keywords: Consumer Behavior, Frozen Yosurt, Promotion, Material
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ae13lsMA wumgufussrnseansiluwuivguiiuemgAnssuvead5uasdn 1inanus
neRuNI8uEN (External Force) Walleaae ety N159AILUs 818 LA N1sAnyILae
[ Y & Y 1 qy a a P v % [ Ao
58la aunsagldidumusimginssunisdeansiareutadaau liuiazunainnsiduwys
wianfifdviznalaesaveaiues nanfensiigudinsviaiunnningyne Aldldnuneninui

wigsrauginsvial fueliveugivsiia violuguildeveunaniuansdeiu wnusnnngy
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919vgnneis lonalumsiUasudeniasuvesuaisies (Opportunity of audience) (gua
\Ueya59ana, 2534, Wi 64-75)
a Y e = a &Ad9 v @ <
nNBUIANAEIAUYTEIINIAEnsIna1uTl LuLuIRaNT AUl sELAUAIY
waneslun A uau AN YN I3EnIIUARATIENAR BN THARING AN TTUTULANA I Y

sonly Tnsusadnyrradfinuaudinisussvinsiiuanedaiy Aasdngfnssuiiuaneneiu
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=

sonludig dmsunisAinwiaselillunisfnwmdmgfnssuveduilnaninasenisidond
Toisaugudduannsammumuns addnwladeniladednvasnmalssyinsmansig
AULANAALYBINUTINANINAUNA 818 SEAUNITANY 818N wazsgld unAnw1inda
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wUsimantiavinasenginssuvesuslaasnenisiiongaleisauwtudlulunniavmuiuns
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2.2 LL‘IJ'JﬂﬂLﬂEJ'Jﬂ‘UWZ]ﬂﬂii&IE\\!U%’Iﬂﬂttﬂgﬂ'ﬁlﬁaﬂsﬁa

neANSIUHUSIAA (Consumer behavior defined) ladn1siianuvsnglivainvane 7
AMgATatY Al neAnssuusiaa nena M13nseYieng q Anevedlagnseiunsiamii
o Fan1suslaanaznisduaneldas FdunwasuInig snanszuIunIsdnaulaiiinlu
MINDULATNAINITNTENIAINE1IA28 (Jame F. Engle, Roger D. Blackwell, and Paul W.
Miniard. 1990, p.3 81384ku Ans L@, 2550, v 5)

aa au ¢ vy v oA a = ° 1Y

A395504 La3TmU (2550) lalviAd1ununed AengAnssudayuananiinIsAum

(Searching) n578 (Purchasing) n1514% (Using) n1sUsgidiu (Evaluating) wagni1sleane
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(Disposing) Tunansnuaiuazuinis 1neAInINILADUANRIAIINABINITVDNLY NSONUYTN
ngfnssumdinaulaagnsnsgyivesuslnafifisadostunsdeunsmsliauduazuing
\floneuausinuioInsuazauianelareasn (Solomon. 2002, p.528) 3evaneds
nszuudindulauardnunzianssuvesusazyanaiilovinisuseiiiu (Evaluating) n1slésu
(Obtaining) N5l (Using) MsAtiiun1sn1euain1suslaa (Disposing) dUAILazUINIT

Schiffman and Kanuk (1991, p. 5) lal#aaunanedn wqﬁmsuﬁ@ﬁiﬂmmmaaﬂ
Tumsuasndmiumsde n1sld nsvssfiuasnstuineldaes deduduazuinisiian
AP ITinagmlinufeINIg vaalasuaunela

537y duf99 (2535, 91989ty Tousen ns1eal, 2552, B 8) Na1INgRNTIY
fuilaa Aemsnsvimesyarandsiiisadedaensstunissam Tldu uaznslddedud
waru3nTg el vaneausanianssuunsinduladeiinegnounda uandudeitaanly
NsIMUAlAANTSNSEYIFINaT

NneamneiinaaneasuldimgAnssugusing vueds n1snszsieing  ves
yanafiuansaanat lunsuaramdedudiuazuinisiiananisitazaiunsanevauss
arudesnsuazauinelivesauesnelinszuaunsindulafifinnouniste

naufngAnssuguslan (Consumer behavior theory) 1un1sAnuniamngsladivi
ThiAnnsdnauladondafusilasfigaiiuduinniniadansedu (Stimulus) AvinliiAa
ANfeInIs Anseduiiiiudinimisnnuidnindnvesuilaaisuiaiioundesin

'
=

(Buyer’s Black Box) daindnvsesuigldannsamaasiulaninuidninfnveiuslan 9y

[
v YN

lpSuBnSwaandnuaizsa o vesg@e (Buyer’s Response) isamssindulavede Iaisunuy

£ o

ogfifdsnnseduilfAnAdesnsiou wdwiliiAnnisneuaues (Buyer's Purchase
Decision) (A315504 133m1l, 2538 9198elu Funused nseen, 2552, v 8 )
LuIARGIUNgANIIUEUILAA (The Concept of Consumer Behavior) lun1s@nwn
wAnssuguilaa ielinsanudaudululddaau Jedfweronausuuidn (concept)
%39 UUT1883 (model) G?Twmagmwu Tufitvaiauenusduiuludwiolui
LUUINADIVDINDALADTLAYITUARNTDI (model of consumer behavior by Philip
Kotler and Gary Armstrong) iaUaemaefldugiideidemsiunisnanlugatagiu 1a
Avuauuuiiassvesmsinusunginssuguslaa Tnsutsnmsiarsanoenifu densedu

NNTRAIALAEEINTEAUDU (marketing and other stimul) #anseAun1aNITnaIn Lawn
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Jadeiidunindrunaunianisnain (marketing mix) Usznaudag fandnsdasi (product)
511 (price) N15371997MUNE (place) WaLN1TALATUNITIMUNE (promotion) d@1ullade
nszdudu 9 ldun Jadeduiasugia (economic) malulad (technological) n1siiles
(political) uwaeTamsssu (cultural) ndasiastide (buyer’s black box) Usenaudednumne
%adﬁﬁa (buyer characteristics) LLﬁSﬂiSU’JUﬂWiﬁ@aui‘-ﬂ"U@ﬂEE“?}I@ (buyer decision process)

N13M0UANBIVBILTR (buyer responses) lid1d1un1sidenndnduainisidenasidudd
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Judinsgau Fausznausmetads nniseain laun ndadmel 5101 M3nedve uag

v oA

nsdEsuNsIme wasdady naedudunwinden taud waswgia walulad nslewas
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i"qmm!'umqmmmn ﬁanwﬁuﬂuq Buyer’ Black Box
(Marketing stimuli) {Other stimuli) nn'uqﬁ‘m%nmmﬁn
nanwal g inAny uuﬁu
7101 i TuTed (Buyer's
nasas e nadles Characteristic)
NI ETUNIIANIA TAUsTTY A0

manouEHoIvesde
| (Response=R) |
nmsifennindust
nsifonni
ndenduio
nerlumsde
Piurmn1ade

|

i’numwuar]’-fu (Buyer’s Characteristics)

'il.'unuunni‘niﬂ'lwmﬂ'#o (Buyer's Decision Process)

lofud i Tmuns sy (Cultural)
flofuRmdanu (Social)
fladudauynna (Personal)
fladudmiaine (Psychological)

ma§uiilyn1 (Problem Recognition)
mifiundoyn (Information Search)
masziliunaniafion (Evaluation of Alternatives)
mfafulode (Purchase Decision)
ﬂqﬁmmmwﬁamtd‘u (Postpurchase Behavior)

14

dedunouen
(External Factor)

|
JaTiamzynng

{Personal Factor)

I
tadunulu

(Internal Factor)

1. flademisimusssy 2. flviomadany 3. lofudmynnn 4. lofvdninine
(Cultural) (Social) (Personal) (Psychological)
L1 Smsssuiugn | 2.1 ndudheds S 5 . 41migale
1.2 favsisudou 2.2 n3puRin g g e a2 mafuf
3.3 018N 43 maisoug

[
1.3 futfany

2.3 unumuag
R

3.4 Temanarsugie
3.5 fiouuazgihn
N13A154%83

44 adeio

4.5 NunA

4.6 Yadnmw

4.7 LUIRAYBIALIDY

'
v aaa a 1

A 2.1 JUBUUNgRANTINETe waztadenlavisnasenginssunsveveiuilan

fian: A55500 1S5 wazAuBY 9. 2546, i1 172; 919893970 Kotler. 1994, p.172.
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dmiunassnn (black box) nu1edls dnwazivsznoviuluuyvdudazau

Usenaumednuyaen1auaannm (characteristic) #9launasnusenauvaiuyudusiazAuTIy

Aa oA

FRLANITLARIDDNTIINLIUDIIAUARTIIFADLTOIAN 9] LAz TINDIRNBULNINAUATZUIUAIT

1
S 2 a A

dndulavesyanauiagaudavardidudeiuyvdudazaudiuniniouiniedany
(socialization) wagdsanUszaunsaisauiioifnaulanasnasusmiuiuuysdudazay
?iqLudwﬁazauagﬂuﬁﬁuﬂaﬁuaqLwiagﬂu 138071 “naenn” % “black box” wavdwmwaidu
aEi'NQQVLU5@%’%aumimauauawiamséfm?m%%awQ’U'%Im yINsAAAKaLdY 9 i
wlutuveandearn nasmauiuiinuaf wagdwmaluganisindulade (@ams numayms,
2552, i 72-74)

LIARAUNgANITURUSINATasAaLUBSH (the concept of consumer behavior by
Gilbert D. Harrell) lnefiatuasaliidndninaiuvemginssugusiaaivanefnisnseinuag
nszurunsinaularesnuwiazay lunsiiaedum Usedu dnmuagldndnsaeisng 4 ua

) o & A

IasjaduiunislvniiudAgnieineates (involvement) vasguslanneudndulade

o

[y

WAnSud nuneds nsnguslaaliaudifyiunisdeduaviale o luuwsazaieialyl
Wiy uneessenalilaaulagvelsunionisiiendesnn (low involvement) unspsslaiaanlu
I3 v o = | ! v a g o oA v .
n154iu Jeyaniarnuiuarsigazidennie q neudnduladeiieninfeidesasthigh
involvement)
nsnduladevesiuilaatuiluluneugainevenszuiunis nanfe Juslan

v a

fadulavanandusiviala 8vala s1a19le 1als wazdruruinle Andsanilaniu

a v 1 a

TuppUNTEAUMINERY MsTEUSInARndulateduA e Az UNTEUIUNITVRINITAEITDITY

Qe
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'
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(low involvement) lawA n1s@edua1Used1iu lilisnange laddnanisguainunndn uag
Llaldwalulag mansadndulalade lides mdeyaiedivdumunnidn mMsgedum

v ] a v . . [V X a v da ) a
nredldnnuigItosgs (high involvement) laun n1stoduAiinaiugunings I51Aumns
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fiaudAey wioluduidulug wiedmaluladgs Pesasfinnsan Mmemnuseunsu Adle

o

MYoLAIN (AT NEUNAURS, 2552, i1 75-76)

9 q

2.2.1 M3AsIEEnNgAnssuguslng

5afy duey (2554, vl 17) Na1IINTIATIEIngAnTsuguslaa uneda

Aaa o

nyiRsiivelinsuisanvaiaUaanidnsnarilvgusinadndulagedumuazuinig 39

a

lnen1siinlatisanvaeie q ndnagsdanseidunisinaulatevesiuilaadnuueiiioanay

1%
v A

ibitdnnseatnausanevauesiuilaaladnsananianisdniiuasitudeuligndnae
a v = v v ad & T d' v a ¢ a [N = &
duruazinusindninavdediaiisliises o AmunsieseingAnssuguilaadady
Fesainsfnwinisinaulavesiuilaaininaintedednsnaesls udiimuansedu
A o v v a & o 1 a o & = [ & 4
awnnvinliinisdndulagedenaninginssuluvaeyiinisdedalutunaudnyinuves
nszvaunsinduladenarlunisandulatieazlsenoulimetadonng q WU ANuABINTS
nsseudaudila 1av Yadesns q Ulegluauiindauazinlavesnaudesiaflad
N9 NANLAZIALNAININAINTNANLAZ IR INGIVDINUAINAINULAS TAIUGTIN VA9 1N
apntadaguviivaaudnuaenuasaineluvesuslaauanseiy
N153ATIERNgAnssuduslaa (Kolter. 1997, p.171) Wun1sfruningfnssy

N15%0YRIHUIINANE LN TIUAIEN BEANABINITVBIHUSINALALNTASAIN LA ARDY

a| v 1

ez Geliinn139a1naIN10dANaLNENINITNAINNAINITANDUANRIAUTIND LI VDY

%

Auslan ldeganuivay wuiAnLazngu)nldiveAumanuaenginssuguslaafe 6Ws

54

way 1H FaUsznauludae Who, What, Why, Who, When, Where waz How Lila&umn
Fnou 7 Usenis (70s) dall

(1) lasAenatailavaneg (Who is target market?) 1uinguszasdusniaz
yhmsAnwnginssuvesiuslaiomnguilldduduiovinmaty q vlvinsuddnue
ngutmuney (Occupant) uviasaveslasin1sisn saudeiudninet Uszvinsmans
WOANTINAIENS UAzAUNIAIENS

(2) ffuslnaifeaslsWhat does the customer buy?) dsnimuangaidhvne

daaundl An1siesiziguslaamantiu iensuiedsiiduilanfean1snuiass

(Object) AnduAwSoUsNsTdaNuwUaniug wanssanasnainfazyinlilaiuSeuuin



17

4

(e
Zs
2D,
=

[
=

(3) vinluguslnaTede (Why does the consumer buy?) N153LAS1E%UYINTHA
Ausznaun1snsuivingUszasanunassunisdndulatoves{uslam (Objectives) Loy

Duwwmslunisgelaguilaanguidnune wasinlinevaussadefaunsaviliguiloa

a a ' a

andulagols Feladumartuiidnsnadenginssunisde tawd Jaduanivynna Jady

Aelursetaden19inine) JadenedenunLasimusssy

[
a0 1

(4) Tasddrusanlunisdndulade (Who participates in the buying) Tu

v v '
v I a !

n1sdnduladourazasaiuealivanaduitianiidiusiuvselidninasenisandulaniy

(Organization) Uadenidnsnalunisdnduladedsenaulume f5i5u Jae (17 (idnsna

Y

o

Aandulage luduAuazuinisluvnaia@ealilyduslandudlaenss e1aldsiuiunae

= a v U a Y = v v vaa Y] a ] o a &
AU Wia@qﬂlmﬂﬂquglﬂﬂaﬂUaUQWQQG\aQ@qﬂBQWNQU’]NELGUr]lI’]Nﬁ'ﬂu333~ﬂ,UﬂqimmauﬂLﬁ]sﬁja

v '
<~ A

(5) guslangaiiiala (When does the consumer buy?) weRAnssUVBEUIIAA
a 1% a a 1 o 3 = dy o ¥ ﬂy
duAtwazuinisazlinnuuansieiusenld azdunisfnedvinlinsivlenianisde
(Occasions) tATUNINUNUNITHARAUATLALNEINDAUAIIUABINT NIDUNUNITAILETH

| P =& o o o ¢l & |
nsnanlugIatwinzay FllaudAylulasinisiuvuamiualadgdudusgiawin
W Frananiaiudiday lontafiiaweing o Feazlasuanulisusgvadduleniafivrivsiig q

(6) HuslaaBanluu (Where does the consumer buy?) Anwivalinsius
1 U ‘NI 24 ' o d’l ‘ﬁl ‘NI 2 1 o o 1 ‘NI
YoINUnaIIfuIlnAYN1Te (Outlets) LiveIgguadnnI1stamINsIaTmeivinza

TungnAluusiasngudvuneniianuusnasivesnly

17
A 1

(7) §uilnagoetnals (How does the consumer buy?) Anwititelimsius
tumeulunisdndulagovesiuilan (Operation) 3nduetdlsussnause mssuivaslgm

nsAuMdeya n1sUsEiURanIuGen nsdadulade LLazmmifﬁﬂmwé’amﬁ?a
mﬂLLmﬁ@Lﬁmﬁ’quﬁﬂiiuQ’U%IﬂﬂLLazmmﬁan%@ﬁﬂdnmi’mé’u AAnwIla

Brandinszinginssunisidendeloisauruds Imsmaqiwwqaﬂiimaqﬂu?ﬂﬂﬂﬁu%

Aedostuanuidn dndn vieiinisuaneenludinuszd1Tuuansinsiu Jausazynnadeud]

WOFNTTUNITUAAIDBNULANANAY INTIzUARzAUlTiAUAR TedIilaveaules Juvinlu



18

nqANTILTDIULDULANATIN ALY uaﬂmﬂﬁfﬂniﬁﬁﬂuﬂaﬁmqﬁu%ﬁﬂﬂgjmiéfmauiﬁ]ﬁ
lwileumilusunisidendeniodenuslnadudang 4 duiulunsinvdmginssuves
fuslnalumadondeleisoududs Afielimauiseuunndsuesguilnalugudafodau
yana dnwvazdszrnsmant auilunisiilaa nanlumsuilaa Vinamsuilan savn
fildenuilne uasmmualunisindulade Wudy Weldiuuumidunsnouaussaiuiis

walavewuslnalaegramunzay

2.3 LL‘L!'J?W]Lﬁﬂ?ﬁUﬁ?UUizﬁNﬂﬂﬂﬂqiﬂaﬂﬂ
druUszaun1snan (Marketing Mix) fie sdusznoufididalunissniuamudiy
msnaia 1Jutedeifanisanansamunuld Aanisgsiavsdesaiisdiudszaunisnaind
winngadlun1s9na ensmeansnain ( @3I5sad wa3snl wasany, 2541, Wi 35-36, 337)
drudszaunisnain Usznaunle wandud (Product) n159nd11118 (Place)

ANSANTUASIAN (Price) N15@LASUNISAAR (Promotion) 5181315065 8n@3uUsTauNg

1 v a

N139a1ALABN 8819 4°Ps dauusenauns 4 dall ndadimnuiiediuiy P unagdad

[y

ANudRIsNiuLATUBg U UIMITNTARIALATANAEINagnS tnewliutdmvidny P
Taunndriu elvianinse sevaussnudsiMsvenlmingnnisnain As mguslan

2.3.1 wAnfauat (Product) Yadeusniivsuansinfanisnieuazyingsiala Aanisuu

AzfeallFeNaziausvy 9719tduduaNifiinu USN1T AUAR (Idea) NALABUAUDIAIY

(%
[ 1 Y o

Aeen17 bakin1sAnwiingatundnduiidy dnniseatndnas@nwindndudluslues
NARA UL UALESA (Total Product) @ananeds faua uanduanunalavaznalselasudun

AUSLALASUAINNTTRAUAINY HUINIIN1TRAINALABIIINTUTUUTEUAMS 0USNSTINGR

Juuliaenadesiuairudein1sved nguidivaneg laeiunanisasisanunelaliun

'
= [y a

Auslaauazaueinufenisvesuslaaduddy lunisfnyufeadundndu azdes

Y

€

2

Anwtgymeng 9 Viﬂiamqmﬁamilﬁaﬂéﬁhwﬁmﬁmsﬁ w0 anendndns mafiuvieanyile
yesAufluaenanfne dnvauzveawdndusiluiesnunin Ussansam & vuia sUnss
nsTu3nisUszneun1sue nsulseiu va9 nansueifindnesnun Saviienevaues
Anusesn1svesuslnangule wasandurivesdumilsveziianuinla luusazdiaia

YOINTHANFUINTIY TnuIMImMInaraaisazlinagnsnisnisnainegisls wazilofasn1si



19

a$19AAT YA I IALARINIT §3A9ABaTNTIUNUT A NGRS lndlviaen

AAINUAINUADINTSYRIRAALABENIlS

£
Y a a =

2.3.2 N153n319"e (Place or Distribution) NAMAUNNEHNANNARTULIAUY Tawgiin

Y

= o < Y v oa ' =1 | y v o a
edlnaunmaiiedlann dguslnalinsuwrasteuazlidanansnazdamanlaiieiinaiy
fo9n15 NAnSuRTInGnTuIAldaunsanevaueIrufensusiaala Ay dnnsnain
£ o @ v a Il d' = a v v o ! < « =
Fadnludos farsandiiln Wisls uaslaglasiaziauevieduin msdadmineiduisesd
v v 2 % A o & Ay = v o ' | a & ' = |
Fudou Al ddudundesdinyr n1sdndmineuuafanssuesenidu 2 d1u Ae Yaans
m18FuAn (Channel of Distribution) Wun1sAnwfsviinvestaininisimiiginegly
TBNsveauiuguilaalaenss ¥38n15U18aUAHILARITUALNANAN 9 UNUINYBY

a0 uAUNAIIg 9 LU WoATde (Wholesalers ) WaAnUan (Retailers) wagsnuaunag

v o 1

(Agent Middleman) NifanaIndna1unilarnifanTsuAITIATIMUNBAUAT A N1TWANTTE

Y

AIEUAT (Physical Distribution) N13n3¥318 AuAnddaiguslaa n1sidenldisnisuuds

(Transportation) Musnzanlun139euanae@UAT o n1svuds lain nsudanisenia

{ A

MesaeuR Mesalil maTe wagnevie JUIMIN1sRaIndzdes Advinasidenlddesdidln

] £%
al Y @ Y v a

fevehnian lnedeilddneiuazauniuluignaviuia tuneuniddgydnuseniswildly

o

NISULANTIAIFUAT Ao TUADUIBINITIALAUTAEIAUAT (Storage) D50

nswmegliunaInguslnaneans

s

2.3.3 N131IMUATIAT (Price) L0FIAALANNTWAIUINAATUATUNT FTIUNWYDS

a Ll o a

M9N13 IRTMELaEITNsKINTeMIEUALILAT AvdAtygsRvvzdesdiiunissely fie
nsmmunsIAl Mwangaulatundndugnaziiluiauevienaunasinunsindua §sne
Aoadiidmangd19eAasIAT WieReIn1sils MiaiioveudIuiansanain (Market Share)

o
a v YV

vioiflewlwangegnadu Snvisdosd nisldnagndlunisfenanfagylviAanseensuain
s mnswazdiugudstulalunisudsiu lunain nagnssianduiniesdengudedu
tharldlduasndinitadedu 9 Wy nisansen vieens dnendudiligsdmivaudniid
Snuarfivavludvesiues ouananmwanliia enalduanis Ininerundisiadunisd
10 msssaduienaiulsnienslidudonieulsuienisliduaniu andauannisén
yied1u anUiuia 1an uenaintugsaasdesidafengdededunisnguanediagd

NANTENUADIIAIGIY SIAILaRINEAduIbugUiRY sianludunuuesgna Juilanae



20

(%
v 1 '

WIBULIEU TENINANAIYINARIT NN UTIAINENAIIUY §1ANAIFINTITIAN 1U19Y

9 Y
(%

ndulade danu Jivuanagnsnisnaiasusindesintdiaussiusig q fail

'
1 a

o auniui lumenvesgna Fuiesiiarsaniniseeusuvesgnaily

)
AMAYBINAAAUNTNEINTITIANTY HERSTII
o sunuduAUazAldTeNNgITes
® MUty
® Hu
2.4.4 n1589La3UN15Aa1A (Promotion) tTun15@nwiiAeIfunszuIung
a = o ! a < ad Qll v v = 1Y
Ansedeansludwmarndming nisduasunisnaiaduisnisissuenliignamsuiieadu
HARSNNEURYIY TngUsTaIRveInITALaTINITNAIN ieuenlianAMIIUINENEA St
sandmglunaianereudnrlignedeuasiieiounnunsdifiuimgusing
=2 | P as | Rl o v o 1% ¢
Fananlaileisawtuds du WuFumussinnmils Felunsasianuiianela
wazn1sindulafontdonu Aesamlststadvdiulsyaunienisnann (Marketing Mix) #30

'
a =

4pP’s wu nanduntudedldingAuniaunin dsavifesos danuvainvaieluiesved
savd Tudinvesaiudiesquatluausdnvesguilan diudesmenisind vinetdunls
N38188819M09 a1usadnfslaine warludiuvesnisduasunisnalniusesdifiangy

uslnauazasanssuiludndadueilensauguls ieadieninuiianels suszdwmaly

[ ->34

UsSlnAfnaulaldendaunazuslnAng19adLE@ue

e

a a Y ag 1 &
2.4 s1wazeangnulenNIALYLS
Toisautudsdaduruninaunausanfvaziuivedloaniy Wunquidhunlmlly

<

as 2 A a v ¢ v e . .

AA1AYDINITY LetAsauaLlllsaufmlulondnwalanna1ewus Lactobacillus bulgaricus
Wag Streptococcus thermophilous Aaun3glaiiinsumnateiugvewuailiselundnsim

o X 1 as 1@ A a r-:l [ = =
wAUUTEIN 1% vesdiunan lofisaududlinseuiumndngusuudeiiulesniy &
druusenounanfeuy wasndndmugianluduuy FadiuSuuluiuegsening 0.5-6% vo4
daunay leduuneiuanueauauysallidulefsauaziludiunanvosansuaundu o
lofsautuiiosaunaludndiuiiusznousmetiimauy 55% viseuanlad 37% LUshuuazdn

[d ! ! (3 a PN 1 = 1

8% LUuLITWENN 9 83AUTENOUTBIUTAUINULILANANUYNWIA AUnTaLazAULIY

as [ o 1% 1 yd:%” a1 - 1
Yalgnsaldudawazyilinunenisvasulanly Jdiunauvesuinig 15-17% UeIaIUNEY



21

Fonduaaglasafiunansssumifethmades thaainnin faduasldamum
godvoa sadumnuvmuifihelsaumnuaansafulsenuls

Uitlng) 9 dnldanensuandiviumluniswdnlefsnutuds wansariuimazanslof
auasiagnukaziliduiedoity fguvgd 32 ssrmneaidoansiinsiugdunid
Towisn drunaudsnsinegfigamgdiaundiivsdinsderuaznioudmiunmsssuisanuiou
nFsntudiunasaggnsvueaufeuiionnnd 0-4 ssmwaifea deldgampfiuazainy
vilnfifeansloifsmanansaongludslie 4 $alus arslimnumu sani & azgnwaudn

mefusazdiunanleisnasgniinliiiuasiisaungll -6 81 -2 esanaidod aasng

9 Y

[ a d'

Usunesiiindunazadtane wWelansnladusuimoiniaiiismeadlulunde fae)
Toiidnazgnududsosesniuiiedosiunisiefivesdniuds loidfaududeduasin
ﬁmmaiu'gﬂLmeﬁéfmwamﬁ’uﬁw vﬁagﬂqusuaqmmﬁw%famzmaam%q waveanubu
JULUU Soft Cream wiausudsemulsiag
2.4.1 aauA1anMsUItaaleRsanyuda

Tomalunmsvinisaarsleisautuds nuindvesinmmenisrainlunisdeansiu
fuslnainntu TaslamgFosnuussloriannisiuussnu weliuilaavunauladon
Uslnalatisauaiude wnunissudsenulednsy wsizuanainazesesnaldalasuusylay

NNTFUUTENIUDNAIY AININLERIT 2.2



22

AMAIN 13210 Frozen Yogurt
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AW 2.2 AuANlean Frozen Yogurt

fiun: Uselewiann Frozen Yosurt, saulat, 2011.
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® Gluten Free uneA21131 Mifdrunanvesndsand 912 61 Sgyiie ae o M99
neliAneinsuile
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(1.96)2(0.5)(0.5)

n =
0.052
(3.8416)(0.25)
r] =
0.0025
n = 384.16 1138 385 H2984

[ [V Y]
YY) o v a1

aeduazlangualedislunsideasell windu 385 feee uazdisedly 4% v3e
Wiy 91w 15 faeg1e 3’;mu’mmju§haﬂwaﬁgwm 400 AI9E19
3.1.1 3n1sgudeeng
nquiioge naneds fuilanfiasdoniofuuseviuloiisaurudduias
nsamvuas §3seldvinsdudiegng il
AUfpg1anIIAINEZAIN (Convenience Sampling) Tagyinnisuaniuuaauay
Tituguslaefinedontesuussnulofsnuiunds auagmnlunnsannuviuas n1afiv
sunuteyandsdaglduvuasunuiiuuuuanuuuasuaulaedideios (Questionnaires)
71U 200 YA wazhuvdauaIuIunIsesulall (Internet Sampling) 13w 210 ¥a lugy
94 Web Page Tng Google Form lunisifivfioya wsiilaen1sdunguiiegieianun 410

A9819

[ v tﬂ' = d' [

3.2 MsInasIaasaslianlylun1sive

Tun19981BsUTInanasestienldlunisfineinsil Ao wuvdeuaNNiveAIaN 4 diu

A o A o oA [N ‘:4' & & o aca 1 &

wazlifauiedndenguslnaneensesulsemuleifsiududsluannyun numuas
(Screening Question) AslHAn1UAANTOY AIL

Uszaunsadlun1ssuuseyu Frozen Yogurt

() e () liwe

3.2.1 n3asdiafldiiusausiudoya wuseanilu 4 daunsil

daud 1 Yadesiudeyamliresneusuuasuanudunuuasunuieaiudeya

mlureawuvaeunu Wumauuuulatela (Closed End) Wumanufianuisadennaule
a ° a = a o & ° v [
WEIAROULFYY BN NagIuIL 6 U9 lauA

Tof 1w Huuns1¥n Nominal Scale Wummanuuwuu  Two-way Question

Y a

1071 2 918 {Wuu1ms1in Ordinal Scale Wurauuy  Two-way Question

Jo7 3 @arunn \Wun1ns1In Nominal Scale WWudianuwuy Multiple Choice
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Jo7 4 szaun1sAne LJun1ms139 Ordinal Scale 1WuAa1uuuy Multiple

D

=

99 5 9190 1Juans1in Nominal Scale WWumaiuiuu Multiple Choice

e

v

Jo7 6 189 1 TuN1m51TR Ordinal Scale WWumanuwuy Multiple Choice

daui 2 wuvasuniudeyaladedrulszaunisnisnataninasenisiiende

loisaududs Tamanudusuuannsrinussidiuan (Rating Scale) Tnaleas Likert Scale 5

szau Jaduszaumsiadegausznvdunsniadu (Interval Scale) dauau 12 4o Faiinsli

o &
AZLLUU AU

YuWIA, 2537, i 29) Fail

JEAUALLUU 5 U8 LU U DEIE
SYAUATHLUL 4 LB LTIUAE
EAUATLUL 3 18I UIUNAS

[ = [~ %
SYAUATLUU 2 yanefa lliuee
SYAUATLUY 1 e liuse e

v
LYY

e sUsElunaluwsiagseauty IdansAuiainitesdunsniaty (@adn

[

gNIANNUNTNYRITUATAIATY = AZUUUENAR — AZLUUAIAR

Fruuty

$wummniveudazdy = 5-1 = 08

5

NUTINTUUAANUVUIEYBIALUIY

Aade 4.21 - 500 mnede fuslaadianuAndiuiefiuiladediulszauma
nsnanalusEAUINNTign

Aade 3.41 - 4.20 vaneds fuilaaiinnuAndiuiedutadodiuuszauma
nsnaalusEAULIn

Aads 2.61 - 3.40 vneds fuilaaiianudAndiuieiuladodiuuszauma

ANSRAIALUTEAUUIUNATS
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ARy 1.81 - 2.60 ey Juilaedenudaiuieiiuiadediuyszaun
nsnanluseautioy
ARAY 1.00 - 1.80 nunedls Juilnedenufaiuieiiuiadediulszaun

nsnaIntusEautaean

& A Ao o v & 'y}
LAUINNISUTEL N ULUUABUDUNT AN B NS Az hULLTuaLNa (Scale) Tusesu
ATLUY 1-5 ATWUY LagldranNITLUITIINITWUANAAUNANNITWUIERTNATUY NIThilaAIY
ALAINIUNITIATIZILAZLUANE NALLULLRALNLASUIINAITRDUBUUADUNIY DITIASLUY
APER 1 AZWUY Uargendn fie 5 avkul lnuATuuUIEAU 1 waz 2 9 ndunsuuuszausi
1 [y} (v 1 [~ [ = 1 I~ (v
drunziuusEAu 4 uag 5 InTndupsuuuseiugs Jauvsnziuulunisulanasenidu 3 sedu

mannaneitdy InegldgnsAuinmiuninawesunsniaty (@adn1 yuwia, 2537, nii 29)

Fasoludl
SmnuAMun oAzt = 5-1
o)
=] 38

(%
LY

a £ I3 1 v Y [ 1 Yy <
aatiulunisneaevanuiguazliinasiuuseautoyaidu 3 nqu Ingayldveyaidy

PN

Usenise9ansau (Ordinal Scale) H33eldnaiaae sl

Y

Aads  3.68- 500 muneds Jadediulszaunadnunisnaiaiinadenisidente
Tuszauun

Ands 234 - 367 wuneds Jedediudssaunadunisnaiaiinasenisidente
TuszAuurunans

Aads  1.00 - 233 mneds Jedediulszaunadunisnainiinadenisidente
Tusgauun

daufl 3 wuvasuaduwgRnssunsdendelofsautuddadudnsay o
Multiple Choice 911U 8 U©

'
Y A L% v

3.1 Bvetidensulsenu Wsedunsindeyauuuuudnye@ (Nominal Scale)

3.2 samaniFensuusenu Wsedunsindeyauuuuudnye@ (Nominal Scale)

o

a v % v Y

3.3 manad1Ayfdaduladensulssmulansaududs Tdsedunsiadeyauuuuy

Jeyaj# (Nominal Scale)
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3.4 aguilunisinauladondeleiisaududs Isgaun1sindeyaiuuuudeyda
(Nominal Scale)

3.5 aulunissudsenuloiAdoududs Andilu 1 deuldsedunstadoyauuy
1389619 (Ordinal Scale)

3.6 fRdwsnlunmsdnduls Tivinudoloiiaudulsulsenuldssdunisiadoya
wuUWINUYQ# (Nominal Scale)

3.7 Museani1ssuUsemuleisaududseglusedaula Tdsedunisindeyawuy

eaaneu (Ordinal Scale)

1% %
[

3.8 Alddedonsengeloisauduls Msedunisindeyauuuiiesdidu (Ordinal
Scale)
daudt 4 wuuaeuauduteiausuurludusing q vesfuilaafifinadeniaidende
Toisautudaduinnmaiodn lasligneunuuasunuilfuansamdaiu eunld
Usuugaiamn wisudludymliiinuseansua
3.22 funsunisairaniasiioflilunisduaii
3.2.2.1 Anwdeyaaindis tenans wudfa nqud wazewiseiiieides ile
W nduwinidlunisaiauuudeuny AseuAquAINIngUITaRUDINITIdY
3.2.2.2 asr1uwuuasuanulvaenadesiunsauwuifn lun1sAuaindase uay
[AueRe0NIENUI N IlonTIadeuANgNFBs vemuuziazinUuULAlY

3.2.2.3 duuuaun1unuTul T NnaauAuiiesnsudailani (Content

'
=

Validity) lngiauesiofiiedygy 311U 3 ¥ ienmAwvlianuaenndedvestafnIuiu

=] a0

fnquszasdnnsite vFewllonn (1I0C: Index of Consistency) nasin1sindud 10C fndidn
0.50 FulU wanein Tofanuduinldnsmiudonidu uansirdomaudeduldld Tnode
fouidanldlusuddeiiian 10C i 0.5

3.2.2.4 thuvvasuaufilaluneaedld (Try Out) $1uau 30 e udthwaildly

a 6 ! N Y n e [ v aa - a av 1 k24
WATIERIAIAUTLIY (Reliability) Y03yAR1a1 MeIsnAdulseansdalinldgnsves

AaUUA (Cronbach’s Alpha Coefficient) waztnailamanuinwivenarsgnuinm
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wuudaauaudIun 2 Jasedruuszauniediunisnaiafidnananisidandalasnsnwau

Item-T otal Statistics

Scale Corrected Cronbach's

Scale Mean if YWariance if [tem-Total Alpha if tem

ltemn Deleted [tem Deleted Correlation Deleted
ATLATIITAZ WIS 40.8000 44 510 BA2 811
TandAuinnenim 40.8000 46.993 595 821
SHZAEHATAHATL 40.6000 474 656 814
ANADTa 40.6000 46.662 638 820
FTIA WA N LA TN 41.0000 46.138 640 820
TIAWHHIEANTLY S U 41.0667 457849 TBT 914
ATHMRATIATZRLO L 40.5667 47.2849 G54 823
VnZiadza1n 40.8667 45499 G4E 820
MR TR 41.1000 45334 T16 917
THEIE R LD 40.7667 44116 .65 914
fanssuoawlan 41.1000 43.955 808 812
AnSUASHINE R 409667 43.620 E24 823

Reliability Statistics
Cronbach's Alpha N of Items
.924 12

a | A & oAy f A1 & °
f\]']ﬂﬂ']'iW"i]']ﬁmqﬂ']ﬂ']']llL%@MUWI@@%IULﬂm%QQﬂ@?W LLUUﬁ@UﬂmummmuﬂﬂT‘fﬂu

ﬂ’]iLﬁUi’JUi’J@J“ﬁ@HaLﬁ@ﬂ?iaﬁlﬂﬂ%ﬂﬁlﬁ

afruuvgeuatuatuaTHIuN1TUTUUTILa wethluldiungudlegnaiay

YNANSANENINY
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< 174

3.3 N13NUIIUVIINVDYUA
1) gAdeldannisiiusiusiudeyasuuasuniuresfuilaaiiinedense Suuseniu

Ya o

Toisautudsluwnngaunmumiues S1uru 410 9a Fefiteaslduuvasuauiouuian
LUUARUNNLAEITEL09 311U 200 %0 Tug1ugudnITAl ¥naassnaual e1asdntnau
uazaaula Mineds wanuuvaeuanusunisesulall 41Ul 210 ya Tagk1u Google
Form lunafiuteya siillpemsdundudagieiamn 410 fragns
2) AdeldnsnaeunmanysalvesLUUABUA M WaglenuuUasUa LTy aioen
3) §Adelirdoyavesnuuasuny Adufinuu Google Form wazlnggiduias v
Msassiia wagtuiinasluresiamed ledsvananaselusunsunesfamesneada lngld

I‘UiLLﬂiMﬁ?L?ﬁ]gﬂ Statistical Package for the Social Sciences (SPSS)

3.4 daanldlun1siesizvideya
AIdglevinnisimuaaadiidmsuldinsgideys lngeSurediuusnldlunisfinw

Aal

1 =

d9uf 1 @amLBansIaun (Descriptive Statistics)
aa a = aady v A a = Y] v A
atATaNITUUT Ae afAldiessuly usTeny vTeasy dnvazvenguteyainilu
fa MAUTIUTINLNTlaIN1509198 98 nwE UsEannsle feg 19adRBanssaun 1wu
NSWANKIAINA (Frequency) MTinAINA1Tstaya (Measures of Central Value) Myin
N195158918 (Measure of Dispersion) ?Jaﬁaiga
wuugaunudIud 1 neaiuteyamluvesnauiuuasuniy
wuvasunIuaIud 2 arudstadediulszaunisaiunisnaiaflnanenisidenie
Teiisaududa
wuvaeunudIN 3 deunumginssuvesiusinafiinasenisidoneleisauguts
! A v Y a A ! a & acs
WUUABUNNEIUT 4 wuuaeumNtelauaiu Yo Uslnaiinasenisidendeleiise
1 @
WL
dui 2 adAeoyuu (Inferential Statistics) afRildnageuauuAgiu As Pearson
. ? ')2 ¥ o (% a 6 ¥ = [ v s | [ 1
Chi-Square ( 7 7“-test) lddmsun1siinsgideyaiiieniaiuduiussenitaladediu

yaRafungRnssunsisinasdenisiiondeleifsautuds uazmauduiusseninaladedu
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o v a [y

Uszaunsnsmaiaiunginssunisidendelotisaududs Avualilveddgnisadansziu

05 lngauyfguilineaevaifne

Haduduyana 1iun na 01y an1unm sedunsAnw 1Tn wageld Auansdng
fuinadenginssuvesiuslneseniaidente Towiaumuds

Tadodrunaun1an1snain Usenaume mMunandue d1usinl a1un1sangimug

LazauNTdREINNITRaIe dauduiusiunginssuveusinanenisidendeleiise

[
bbU LU



uni 4
a -84
HANI5ALATIZYIVRYA

HANTIATIEVTRYAAUATIBATELTRY “NgAnsTuveusinaninasenisiiante

< =

lgtATaududs nIflAnyIYRNTUNNUYIUAT” VOIRADULUUABUNINTIUIY 410 AU KA

a L7 ! < ! o &
MTIRTIEoyaLUseenty 4 du deil
gl 1 uuvasuaufeiudayamluresneuiuuaauniy
, oA o v P ' 4 & as
duil 2 wuugeunuladediudszaunismunisaainidnanenisiaenteleinsn
[
IL/IGIE
] = a Y A ] 4 & as &
duil 3 LuuasunNNgAnITHYRIUIInANiiNaseN1TaeN TRl SIS

) A v Y a A ] & & ac "o
FIUN 4 LUUFDUDTUUDLAUDLUY GU'PJQ@Uiiﬂﬂmﬂma@aﬂqiLa@ﬂsﬁaiﬂLﬂi@]LLGULLGUQ

2

4.1 dyanwainldlunisinsizidaya

n VLAY IUIUNFUAIRYS

X wneds  Anade

S.D. N damﬁmmummgm (Standard Deviation)

% wely  Aseway (Percentage)

x? nNeae  AEdALA-awAs (Chi-Square)

Sig. vaneds  apuiesdu (Probability) Wienadeudiuadfle-awaas

(Chi-Square)

Ho nede  @uuAgIuvan (Null Hypothesis)
H, MNEEY  ANLAZIUTEN (Alternative Hypothesis)
* nueds  AdedAgynisananszau 0.05
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4.2 N1TIATIUYAVDIENDULUUFDUNY

[ a ¢ Y o ¥ 1w 1 [ 1% 1
L‘U‘Llﬂ?ﬁ']Lﬂi’]%ﬁ%@ﬂﬁ‘lﬂ’ﬂﬂ“ﬂ@ﬂ@G]E]ULLUU?!E]‘UQW@J AMNNFUAIBYNITUIU 410 Au oA

Y

INA B8 @NUATN SEAUNIIANYY 818N wazseld WaueranTliasgiluguTuauaud

WALANSB8AY ANUANSINRIL

A1319% 4.1 LAAIIIUILLAZANTDLAZYDINGUAIDE T UNAULNA

LA U (AL) Soway
Y1Y 127 31.0
N 283 69.0

37U 410 100.0

1NA15199 4.1 WU NFUATBENNMUATIUIU 410 AIDE1S INANYR 91U 283

Au AnduSosas 69.00 509A9UNAD WA 311U 127 AU AnluSesay 31.00 AuaIsU

A13199 4.2 LAAITTUILLAZAS DLALUDINAUAIDE T IUUNANDE

218 U (AU) Souaz
fn 15 U 0 0.0
15-25% 158 38.5
26 - 35 209 51.0
36 - 45 1 26 6.3
45 Fauly 17 4.1

39U 410 100.0

1NM15199 4.2 WU NGUATDYNTMUATIUIU 410 F39819 1Y 26-35 T 31U
209 Au Anludoray 51.0 s09aufe 01y 15 - 25 U §1uau 158 Au Anludosas 38.5
918 36 — 45 91U 26 Au Anwdudesar 6.3 wazonesaws 45 U Juld 91w 17 au Andu

Ay 4.1 Aua1eu



M1319% 4.3 LAAITIUIULAZANTDUALYDINGUAIDE T ILUNAUAD LA

36

#07UNIN U (A1) fouay
lan 341 83.2
GERL| 69 16.8
181319 0 0.0
394 410 100.0

INANTIAN 4.3 WU NFUAIBE1IImINATINI 410 Aaags dnlvgidianiuninlan

U 341 AU ﬁm‘flu%aﬂaz 83.2 SO9AINNAD ADTUNINANTE I1UIU 69 AU ﬁm‘i‘]u%’aaaz

16.8 ®UANU

A13199 4.4 LAAITILIULAZASDLALYINAUAIDE T IMUNAINTEAUNTANY

STAUNISANEN U (AU) Sovay
fnIUSees 165 40.2
USeyyea 208 50.8
ganIUTyen3 37 9.0

39U 410 100.0

INAITN 4.4 WU NFUARIDEINIMUATIUIY 410 free drulngisedu

nsAnw1USaIns 311U 208 AU Antdusesay 50.8 se9asNAD SEAUAINIUSUNIAS

duau 165 au Amduiovay 40.2 wazgeninUiaye1a3 $1uau 37 au Andudosay 9.0

AUAIAU
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A1319% 4.5 LAAITILILLAZASDLALYDINAUAIDE T IMUNGIUDITN

1IN MU (AL) fouay
Uniseu / UnAnw 71 17.3
FINT / SIENNT 44 10.7
WINIUUTENLDNYU 240 58.5
L9UBIAINT 36 8.8
Juq Tsmsey...... 19 47
394 410 100.0

INANTNN 4.5 WU NFUAIBENINUATINIU 410 Fireee dnlvgilionnniinu
UsEmenvu 31uu 240 au Andudesay 58.5 setawnAe tnisew/Ainfinw $1uu 71 Ay
Andusoway 17.3 s19n15/553amia 9w 44 au Andudosas 10.7 W1vesians S1uau

36 AU AnLduseray 8.8 v Indu q 9w 19 au Anlluieuas 4.7 mudau

M15197 4.6 LaRITIIULAYAS DA YRINaUAIRE 19T MUNANT e asBLR oY

sneldnatfou (Un) U (AL) fouaz
N3 10,000 U 80 19.5
10,000 — 20,000 U 193 47.1
1nndn 20,000 Um Tl 137 334
593 410 100.0

NENTNA 4.6 WU NENTIBE1INIMUATILIL 410 Feen dnllugyliseldsiainou
10,000 - 20,000 U 311U 193 AU Astduseway 47.1 sesasunda s18leuinnin 20,000
uw U Sy 137 au Andudegar 33.4 wazs1ulasinia 10,000 UM $1UU 80 AU A

WuSewaz 19.5 anudeu
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Junsiesziteya Jadediulszaunisinunisnainiilinasenisidendeleiise

[ 1 Y 1 = o a 1 a 1 PN
LYLUIITINNGUATIDY N 410 AY %QUWLﬁU@Naﬂ’]i’JLﬂi’]BWﬂLUEﬂLLUUﬂ’]LQaEJ LAasdULUEILUU

v

ARTFIU ATUAITN il

A1519% 4.7 wansAadsnazalLdsauuuinsglusudadediuyszauvnanisnann

Uadgdrunaun1enun1snana X S.D. ulana
loAsaugudadnauamilasuinis inausslevise
S19NYATUNIU 3.69 0.741 el
ToiAsaududddinaundaanmn 3.81 0.688 1N
Todsausudadisammvainrany 3.98 0.711 10
ToiAsnududelinnueses 3.93 0.786 10
ToAsaududadisamanzauiunanin 3.68 0.768 el
ToAsautudadisamunsauiulsun 3.60 0.754 1N
ToAsaugudsdinmstmunsiafidaau 3.81 0.740 10
ToRdautudetidomansmaeoldazan 3.77 0.821 10
gumilasuniulivinaden 3.71 0.711 1N
finslawaniienfudsslemiognedaay 3.77 0.803 110
fiRanssusmaynrudesslay 3.45 0.771 1N
fnslransuselovutnsaundn 3.51 0.840 el
39U 3.72 0.761 4n

‘:l' ! ol Y ~ ! a & as
NAIINN 4.7 WU {j":\]"ﬂEJﬁ’JUIJ5333JV]'N@']Uﬂ7§Wa’]®3JNa@@ﬂqiLa@ﬂ%@IULﬂﬁm

[ [ Ly a1 a - A a Id v 1 1
NITININ Iﬂﬂﬂ?Wi’JN@%IMiS@IUNWﬂ UARAYNINY 3.72 LaztlanaN s UUIT1990nUIN nay

fegrdinuAniiuegluszduain fe fuilaadninleisautudalisavifvainvate &

J d' [ A Y a a J acs 8 A ' a d' [
ALRAYLNINY 3.98 T9989HAD ﬂ;ljUiIﬂﬂﬂ@'JﬂfJLﬂﬁ@LLSULL?JQMﬂ’NiJEﬁ@EJ UALRAYLNINY 3.93
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v

wazuslanfndinlodsautudaddinauninaunin uazlonsaurudedinmsimuesiafidaiau

q

a a' A o w
UANRARYLNIAUAD 3.81 HUAINU

a [$% a & ad [
4.4 ﬂ’]'ﬁ'ﬁLﬂ'ﬁ"lz‘lﬂﬂagawq%ﬂﬁiuﬂqi‘ﬂa‘lﬂLﬂ'iﬁlLL°ULL‘U\‘1
[ a § v a & acs [ ! v 1 1% 1
Jumslesgideya ngiinssunisteleiisauduls 31nngusieene 410 au laud
gvieiaonIuUseU savIRnveU WeKalun1siiensuusenu anuinlunisidende aud
lunsfudsenu gldrusiulunisdndulade seduanudesnislunisiulseniu uag
Aldigsiansilunisde dnauenanslaTenlugudnuiuaud Asevay ALady uardiu

g uuiInggIU AUn1s19Rsl

M19197 4.8 UansduukarAsosazueINguiieg I wunNEalunsiionTuUsENY

vavaslaisnududs deufl  Sawauau) Sovaz
leiAsauaun (Yogurt Land) 1 287 70.0
feduadd (Pink Berry) 2 64 15.6
gy (Yumoo) 3 35 8.5
UnSAuaud (Party Land) 4 20 4.9
9u WIATEY oo 5 4 1.0
39U 410 100.0

9InAN3197 4.8 wudn naudieg iUy 410 Ay daulugideniuussniy
Tovisnududedreloisnuaus (Yosurt Land) Andugasay 70.0 seaun Ao fsdueds
(Pink Berry) 9713 64 Au Aniudosa 15.6 gy (Yumoo) 91uau 35 Au Anduesas 8.5
Undinaus (Party Land) $auau 20 au Andiufesas 4.9 warBvodu o $1uam 4 au Andu

Saway 1.0
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A15199 4.9 LAAITIUIULAZASDLALVINAUMIDE T MUAMUTAVIRNRBNTUUTEMU

ﬂaaﬁqm

seEvATiEansuUsENIY U (AL) Soway
585554913 (Plain Tart) 223 54.4
ansoiuess ( Strawberry) 142 34.6

2ian (Vanilla) 10 2.4

Fonlnuan (Chocolate) 31 7.6

U 9 WIATY 4 1.0
394 410 100.0

210919799 4.9 nudn ndudegeranunsiuau 410 e daulvgideniulseniu
loAsaugudesasssueid (Plain Tart) §1uau 223 au AncduSovay 54.4 o0 o saan
5010043 ( Strawberry) $9uau 142 au andudosas 34.6 sadenlnuan (Chocolate) $1uau
31 au Andudesas 7.6 saafian (Vanilla) $1u3u 10 Au Aniludosay 2.4 uazsaviAsy 9
d1uu 4 au AnduSoay 1.0 muduy
AT 4.10 wanssnuLazAfesazesnguieg s unmuanaidaauladen

Y] acs 1@
Suusgmulaifsauasuas

waKaNiAanFuUsEINY U (AW) Souaz
savFesesgnla 196 47.8
MULAIFUNINA 54 13.2
lugfusin 47 115
Pgsyuutuang 79 19.3
mifeldine 22 5.4
lawanfegala 8 2.0
9u 9 WIATEY o 4 1.0

3734 410 100.0
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211913797 4.10 W ndudaegaanuAsIuIY 410 Au Swawalunisdon
Usgmuaduluginainsavifiesesgnly 31uiu 196 au Andudesas 47.8 sosaeun Ao nu
waTieszuLtuay §1uu 79 Ay Andudesaz 19.3 MuwargunInd 91uu 54 au Anduy
Sovay 132 lasusi S1uau 47 au Andudosay 115 widoldine S1uu 22 eu Andudes
a 5.4 lawandegala d1uou 8 au Andufesas 2.0 wazivawady 9 1 4 au Andy

Soway 1.0

M1319% 4.11 LanITIUIULAEANSaUaYYRINGNAIBE19T N uaaIulun1sidonde

TeiAsauguds

souilunsidende U (AL) Sovaz
WNATINEUA 247 60.2
Hypermarket (5?1%,16(91’3) 20 4.9
$udzminde (7-11) 139 33.9

HAALA 0 0.0
9u 9 WsAseYy..o 4 1.0
394 410 100.0

= ' il | 7 ° & & as 2 A

31NA5199 4.11 WU NGUAIBEININUATINIU 410 AU LFonToluiisnutuLdan
PATINAUAT 37U 247 AU ARLTUSPYaY 60.2 7998917 AD $1udzAINTD (7-11) 31UU
139 au Andusesay 33.9 Hypermarket (Und, lada) 113 20 Au Andudewas 4.9 uay

dendeluaniuiiou q 91w 4 au Andusesay 1.0
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M19197 4.12 UAAITIUILLAZANTREAYYRINGURIDEN9TIUN MuANDLUNITTUUTENIY

Tonsaunrudaluy 1 hou

ANB TN UUTENY U (A1) Soway
nniieuas 4 ass 102 24.9
ouas 3 ads 56 13.7
Fouax 2 ade 108 26.3
Fouay 1 ade 144 35.1

394 410 100.0
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Case Processing Summary
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Cases
Valid Missing Total
N Percent N Percent Percent
SEX * BRAND 410 100.0% 0 0.0% 410 100.0%
AGE * BRAND 410 100.0% 0 0.0% 410 100.0%
STATUS * BRAND 410 100.0% 0 0.0% 410 100.0%
EDUC * BRAND 410 100.0% 0 0.0% 410 100.0%
CAREER * BRAND 410 100.0% 0 0.0% 410 100.0%
SALARY * BRAND 410 100.0% 0 0.0% 410 100.0%
SEX * BRAND
Crosstab
BRAND
1. loifismuand 2. fisdiued 3. Usiuaus 4. g3 (Yumoo) duq Total

SEX 1918 88 14 8 13 127

2188 199 50 12 22 283
Total 287 64 20 35 410

Chi-Square Tests
Asymptotic Significance
Value df (2-sided)

Pearson Chi-Square 19.530° 10 .034
Likelihood Ratio 21.684 10 .017
N of Valid Cases 410

AGE * BRAND
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Crosstab
BRAND
1. Toifismuaud 2. fshiue’ 3. Urshuaud 4. g3 (Yumoo) Buq Total
AGE 215-25% 110 24 6 14 4 158
3.26-351 146 30 12 21 0 209
4.36-454 14 10 2 0 0 26
5459 17 0 0 0 0 17
Total 287 64 20 35 4 410
Chi-Square Tests
Asymptotic Significance
Value df (2-sided)
Pearson Chi-Square 72173 15 .000
Likelihood Ratio 44.462 15 .000
N of Valid Cases 410
STATUS * BRAND
Crosstab
BRAND
1. Toifismuand 2. fsdiued 3. Jrsinau 4. g3 (Yumoo) Bun Total
STATUS 11am 237 56 18 26 341
2. dusd 50 8 2 9 69
3. ag1¥e 0 0 0 0 0
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance
Value df (2-sided)
Pearson Chi-Square 14.191* 5 .014
Likelihood Ratio 12.042 5 .034
N of Valid Cases 410

EDUC * BRAND
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Crosstab
BRAND
1. Tafisauaud 2. fiadied 3. Ursfuand 4. g3 (Yumoo) Buq Total
EDUC 1. ﬁ!ﬁﬂ’h 129 16 4 12 165
2. Usqyymis 132 a1 14 16 203
3. genin 21 7 2 7 37
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance
Value df (2-sided)
Pearson Chi-Square 29.331* 15 .015
Likelihood Ratio 32.149 15 .006
N of Valid Cases 410
CAREER * BRAND
Crosstab
BRAND
1. Terfisauaus 2. fiadiued 3, Unsauaus 4. gy (Yumoo) Buq Total
CAREER 1. dniseu 53 8 6 4 71
2. 919019 26 8 4 6 44
3. wiineu 167 42 8 19 240
4. 131989 26 2 2 6 36
5.8un 15 q 0 0 19
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance
Value df (2-sided)
Pearson Chi-Square 66.064% 40 .006
Likelihood Ratio 53.384 40 077

N of Valid Cases

410

SALARY * BRAND
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Crosstab
BRAND
1. Tafisauaud 2. fhiveds 3. dnsiuaud 4. gy (Yumoo) Buq Total

SALARY 1. &%’]ﬂ’i’] 10,000 50 14 6 10 80

2.10,000 - 20,000 146 27 6 10 193

3. 11An31 20,000 91 23 8 15 137
Total 287 64 20 35 410

Chi-Square Tests
Asymptotic Significance
Value Df (2-sided)
Pearson Chi-Square 16.428° 10 .088
Likelihood Ratio 18.897 10 .042
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
N Percent N Percent N Percent

SEX * FAVOUR 410 100.0% 0 0.0% 410 100.0%
AGE * FAVOUR 410 100.0% 0 0.0% 410 100.0%
STATUS * FAVOUR 410 100.0% 0 0.0% 410 100.0%
EDUC * FAVOUR 410 100.0% 0 0.0% 410 100.0%
CAREER * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SALARY * FAVOUR 410 100.0% 0 0.0% 410 100.0%

SEX * FAVOUR



Crosstab

FAVOUR

1. SA5IINVIA

2. dnsoruess

4. $enlnuan
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(Plain Tart) (Strawberry) 3. 711 (Vanila) (Chocolate) Su‘] Total
SEX 1918 63 42 4 17 2 127
AN 160 100 6 14 2 5
Total 223 142 10 31 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 17.452° 14 233
Likelihood Ratio 21.208 14 .096
N of Valid Cases 410
AGE * FAVOUR
Crosstab
FAVOUR
1. 5a555UvA (Plain 2. ﬁ@ﬁﬂlfua%% 4. %aﬂiﬂuam
Tart) (Strawberry) 3. 7llan (Vanila) (Chocolate) Su’] Total
AGE 1éhnd 15 0 0 0 0 0 0
2.15-25 84 64 6 2 2 158
3.26-35 126 58 4 19 2 209
4.36-45 8 8 0 10 0 26
5. 45 Yl 5 12 0 0 0 17
Total 223 142 10 31 4 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 74.698% 21 .000
Likelihood Ratio 66.146 21 .000
N of Valid Cases 410

STATUS * FAVOUR
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Crosstab
FAVOUR
1. 5a555UMA (Plain 2. anseLuess 4. foalnuan
Tart) (Strawberry) 3. 71l (Vanila) (Chocolate) Su‘] Total
STATUS fAGH 183 123 10 21 341
2.8U5d 40 19 0 10 69
388715 0 0 0 0 0
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 11.683° 7 an
Likelihood Ratio 12.795 7 077
N of Valid Cases 410
EDUC * FAVOUR
Crosstab
FAVOUR
1. Se535UYIA 2. ansaluesy 4. forlnuan
(Plain Tart) (Strawberry) 3. 7lla1 (Vanila) (Chocolate) Sus] Total
EDUC 1. #ni 89 64 a 8 165
2. Gya1eis 116 60 6 17 203
3. g 13 18 0 6 37
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 32.018% 21 .058
Likelihood Ratio 33.625 21 .040
N of Valid Cases 410

CAREER * FAVOUR
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Crosstab
FAVOUR
1. A5351YA 2. ansawuosy 4. Jorlnuan
(Plain Tart) (Strawberry) 3. 711 (Vanila) (Chocolate) Su‘] Total
CAREER 1. thiSeu 49 16 6 0 0 71
2. 919N 26 16 0 2 0 44
3. wifnanu 119 84 4 29 4 240
4. {1903 18 18 0 0 0 36
5,819 11 8 0 0 0 19
Total 223 142 10 31 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 74.288% 56 .051
Likelihood Ratio 84.908 56 .008
N of Valid Cases 410
SALARY * FAVOUR
Crosstab
FAVOUR
1. SE5351YA 2. anserueds 4. Jorlnuan
(Plain Tart) (Strawberry) 3. 7llan (Vanila) (Chocolate) Suﬂ Total
SALARY 1. ﬁiﬁﬂﬂﬁ 10,000 a4 32 4 0 80
2.10,000 - 20,000 120 56 2 13 193
3. 1nnd1 20,000 59 54 4 18 137
Total 223 142 10 31 410

Chi-Square Tests

Value df

Asymptotic Significance (2-

sided)

Pearson Chi-Square 34.073*
Likelihood Ratio 40.691

N of Valid Cases 410

14

14

.002

.000




Case Processing Summary
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Cases
Valid Missing Total
N Percent N Percent N Percent
SEX * BENEFIT 410 100.0% 0 0.0% 410 100.0%
AGE * BENEFIT 410 100.0% 0 0.0% 410 100.0%
STATUS * BENEFIT 410 100.0% 0 0.0% 410 100.0%
EDUC * BENEFIT 410 100.0% 0 0.0% 410 100.0%
CAREER * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SALARY * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SEX * BENEFIT
Crosstab
BENEFIT
1L sawfesey 2. MULEUAN
gnla 7 3. lasfush adwssuududne  swideldie clavaniwgale  Buq Total

SEX 1918 57 19 16 19 10 6 127

2.1/@& 139 35 31 60 12 2 283
Total 196 54 47 9 22 8 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 19.315% 12 .081
Likelihood Ratio 21.568 12 .043
N of Valid Cases 410

AGE * BENEFIT
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Crosstab
BENEFIT
1. savResen 2. MMUUAD 4.97853UU
gnla UG 3. lusfush Fude 5 mieldie 6.lawnunfagala Buq Total
AGE 1509 15 0 0 0 0 0 0 0 0
2.15-25 85 12 20 25 14 2 0 158
3.26 - 35 94 38 25 38 8 6 0 209
4.36-45 10 q 2 10 0 0 0 26
5457 7 0 0 6 0 0 4 17
Total 196 54 a7 79 22 8 4 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 124.491° 18 .000
Likelihood Ratio 63.034 18 .000
N of Valid Cases 410
STATUS * BENEFIT
Crosstab
BENEFIT
1. savIFesRY 2. ML 4.93858UY
gnta qUAMA 3. lusfush Fude 5yndeldie clavandagals  Buq Total

STATUS fAGH 157 48 43 61 20 8 4 341

2. duvd 39 6 4 18 2 0 0 69

3981579 0 0 0 0 0 0 0 0

Total 196 54 47 79 22 8 4 410




Chi-Square Tests
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Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 10.275° 6 114
Likelihood Ratio 12.765 6 .047
N of Valid Cases 410
EDUC * BENEFIT
Crosstab
BENEFIT
1. savfesen 2. MULER 493853 UY
AU 3 luduh | dude 5ioliie 6.lawafagala Bun Total
EDUC 1. G%ﬂmlﬂ 93 14 20 20 18 0 0 165
2. Usnyayeid 87 31 18 55 q 8 0 203
3. gandn 11 9 9 4 0 0 4 37
Total 196 54 a7 79 22 8 4 410

Chi-Square Tests

Value

Asymptotic Significance (2-

df

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

101.406°

85.332

410

18

18

.000

.000

CAREER * BENEFIT
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Crosstab
BENEFIT
1. savResen 2. UL 4.978353UU
gnla qUAMA 3. Lusfush Jude swdeldie  clawandgela  Buq Total
CAREER 1. ini3eu 40 6 8 15 2 0 71
2. 91915 10 q 8 18 0 0 aaq
3. Winau 127 34 27 32 10 6 4 240
4. {103 12 4 4 10 0 0 36
Bue 7 6 0 q 0 0 19
Total 196 54 47 79 22 8 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 148.364% 43 .000
Likelihood Ratio 111.201 48 .000
N of Valid Cases 410
SALARY * BENEFIT
Crosstab
BENEFIT
1. S8vI5 2. MUK 49832 UY 6lawaundlega
a388gnla qUAMA 3. Jasfush Fudhe syndeldie T Bun Total
SALARY 1. S?’m’j’] 10,000 50 q 8 16 0 80
2. 10,000 - 20,000 91 25 20 37 20 193
3,410 20,000 b5 25 19 26 2 137
Total 196 54 a7 79 22 410




Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 46.299° 12 .000
Likelihood Ratio 54.436 12 .000
N of Valid Cases 410

Case Processing Summary

971

Cases
Valid Missing Total
N Percent N Percent Percent
SEX * PLACE 410 100.0% 0 0.0% 410 100.0%
AGE * PLACE 410 100.0% 0 0.0% 410 100.0%
STATUS * PLACE 410 100.0% 0 0.0% 410 100.0%
EDUC * PLACE 410 100.0% 0 0.0% 410 100.0%
CAREER * PLACE 410 100.0% 0 0.0% 410 100.0%
SALARY * PLACE 410 100.0% 0 0.0% 410 100.0%
SEX * PLACE
Crosstab
PLACE
2. Hypermarket (5(1571, 3, Srugzmnae
1. Weassnaum Tadia) (7-11,Family mart) 4.na101n uq Total
SEX 1.9 61 12 54 0 0 127
AV 186 8 85 0 4 283
Total 247 20 139 0 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 20.795% 6 .002
Likelihood Ratio 22.969 6 .001

N of Valid Cases 410
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AGE * PLACE
Crosstab
PLACE
2. Hypermarket (‘lugn%, 3. $ruazminde
1. 9@sINAUM Tada) (7-11,Family mart) 4.pantin uq Total
AGE 14041 15 0 0 0 0 0 0
215-25 78 10 70 0 0 158
3.26-35 146 6 57 0 0 209
4.36-45 12 4 10 0 0 26
5. 45 1lU 11 0 2 0 a 17
Total 247 20 139 0 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 119.182° 9 .000
Likelihood Ratio 51.788 9 .000
N of Valid Cases 410
STATUS * PLACE
Crosstab
PLACE
2. Hypermarket (5(1571, 3. $rugzende
1. WeasIwaum Tada) (7-11,Family mart) 4.9a1910 un Total
STATUS 114 204 18 115 0 4 341
2. dusd a3 2 24 0 0 69
3.981579 0 0 0 0 0 0

Total 247 20 139 0 4 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 1.554% 3 670
Likelihood Ratio 2311 3 511
N of Valid Cases 410
EDUC * PLACE
Crosstab
PLACE
2. Hypermarket (304, 3. $wazmnie
1. Weasswaum Tada) (7-11,Family mart)  4.naain Buq Total
EDUC 1. ﬁ”lﬂ’j”l 83 12 70 0 165
2. Gaygms 137 6 60 0 203
3. g 22 2 9 0 37
Total 247 20 139 0 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 5. @NG 9 .000
Likelihood Ratio 37.847 9 .000
N of Valid Cases 410

CAREER * PLACE



Crosstab

100

2. Hypermarket (‘5ﬂ‘7j,

PLACE

3. 5uazaInge

1. Weasswaum Tada) (7-11,Family mart) 4.9a10%n Buq Total
CAREER 1. s 47 0 24 0 71
2. 9199 26 4 14 0 44
3. wiinau 149 6 81 0 240
4. {103 12 10 14 0 36
Bun 13 0 6 0 19
Total 247 20 139 0 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 74.684% 24 .000
Likelihood Ratio 65.995 24 .000
N of Valid Cases 410
SALARY * PLACE
Crosstab
PLACE
2. Hypermarket (5n‘?ﬂ, 3. $rugzende
1. 9AsINEUM Tada) (7-11,Family mart) 3.na015n uausazIn Total
SALARY 1. ¢ 10,000 38 6 36 80
2. 10,000 - 20,000 129 10 54 193
3. 1nndn 20,000 80 4 49 137
Total 247 20 139 410




Chi-Square Tests
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Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 18.884° 6 .004
Likelihood Ratio 19.678 6 .003
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
N Percent N Percent N Percent
SEX * FREQ 410 100.0% 0 0.0% 410 100.0%
AGE * FREQ 410 100.0% 0 0.0% 410 100.0%
STATUS * FREQ 410 100.0% 0 0.0% 410 100.0%
EDUC * FREQ 410 100.0% 0 0.0% 410 100.0%
CAREER * FREQ 410 100.0% 0 0.0% 410 100.0%
SALARY * FREQ 410 100.0% 0 0.0% 410 100.0%
SEX * FREQ
Crosstab
FREQ
1. snaniniteuas 4 ade 2. douay 3 ade 3. ouay 2 ade 4. douay 1 % Total

SEX 1.9 12 10 52 53 127

AV 90 46 56 91 283
Total 102 56 108 144 410

Chi-Square Tests
Asymptotic Significance (2-
Value df sided)

Pearson Chi-Square 69.759% 6 .000
Likelihood Ratio 60.652 6 .000

N of Valid Cases

410
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AGE * FREQ
Crosstab
FREQ
1. mnnddouay 4 ads 2. \fleuaz 3 ada 3. ieuaz 2 ade 4. douaz 1 ade Total
AGE 11091 15 ¥ 0 0 0 0 0
215-259 41 10 45 62 158
3.26-35 1 51 42 51 65 209
4.36-45 1 4 i 12 6 26
5. 45 Tl 6 0 0 11 17
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value Df sided)
Pearson Chi-Square 32.670% 9 .000
Likelihood Ratio 38.873 9 .000
N of Valid Cases 410
STATUS * FREQ
Crosstab
FREQ
1. innndifiouay 4 a 2. \ieuaz 3 At 3feusz 2ads  4odleuay 1aft  Total
STATUS 11dn 88 44 86 123 341
2. dusd 14 12 22 21 69
3981579 0 0 0 0 0
Total 102 56 108 144 410

Chi-Square Tests

Asymptotic Significance (2-

Value Df sided)
Pearson Chi-Square 3.035% 3 .386
Likelihood Ratio 2.990 3 393
N of Valid Cases 410

EDUC * FREQ
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Crosstab
FREQ
1. wnnindeuar 4 afs 2. \flouay 3 ate 3. feuar 2 s 4. \feuar 1 % Total
EDUC 1. ﬁ”]ﬂ'j’] 59 16 42 48 165
2. Vsgygy19is 36 24 62 81 203
3. g 7 11 4 15 37
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 61.679% 9 .000
Likelihood Ratio 48.962 9 .000
N of Valid Cases 410
CAREER * FREQ
Crosstab
FREQ
1. mnndidiouas 4 ad 2. \feuaz 3 ade 3. fousy 2 pds 4. iouaz 1 ade Total
CAREER 1. dniSeu 10 8 23 30 71
2. 919019 6 10 2 26 44
3. Wil 84 34 67 55 240
4. \vea 2 2 12 20 36
uq 0 2 4 13 19
Total 102 56 108 144 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 105.913* 24 .000
Likelihood Ratio 110.030 24 .000

N of Valid Cases

410

SALARY * FREQ
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Crosstab
FREQ
1. mnndnieuas 4 2. \feuay 3 ats 3. feuar 2 s 4. \euay 1t Total
SALARY 1. ﬁ!’m’j’] 10,000 14 6 28 32 80
2.10,000 - 20,000 49 37 40 67 193
3. 47N 20,000 39 13 40 45 137
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 16.504° 6 .01
Likelihood Ratio 16.778 6 .010
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
Percent N Percent N Percent
SEX * REFER 410 100.0% 0 0.0% 410 100.0%
AGE * REFER 410 100.0% 0 0.0% 410 100.0%
STATUS * REFER 410 100.0% 0 0.0% 410 100.0%
EDUC * REFER 410 100.0% 0 0.0% 410 100.0%
CAREER * REFER 410 100.0% 0 0.0% 410 100.0%
SALARY * REFER 410 100.0% 0 0.0% 410 100.0%
SEX * REFER
Crosstab
REFER
1. fviutes 2. \lou 3. aulumsaunsn 4.winauIe Total
SEX 1.9 94 11 17 5 127
24009 237 34 4 8 283
Total 331 45 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 28.610° 8 .000
Likelihood Ratio 27.891 8 .000
N of Valid Cases 410
AGE * REFER
Crosstab
REFER
1. v 2. uiou 3. aulupsouAt 4y Total
AGE 215-259 133 16 4 5 158
3.26-351 155 29 17 8 209
4.36-45 1 26 0 0 0 26
5. 45 Ty 17 0 0 0 17
Total 331 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 21.657% 12 .042
Likelihood Ratio 30.367 12 .002
N of Valid Cases 410
STATUS * REFER
Crosstab
REFER
1. fiued 2. o 3. aulupsaunin 4.NInUNY Total
STATUS fAGH 283 41 6 11 341
2. dusd 48 4 15 2 69
3087159 329 45 21 13 410
Total 331 a5 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 48.356° 4 .000
Likelihood Ratio 34.897 4 .000
N of Valid Cases 410
EDUC * REFER
Crosstab
REFER
1. v 2. viteu 3. auluaseuns? 4ty Total
EDUC 1. ﬁ?ﬁﬂ'h 145 12 2 6 165
2. Usqyymis 151 33 12 7 203
3. genin 30 0 7 0 37
Total 83t 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 37.434* 12 .000
Likelihood Ratio 40.421 12 .000
N of Valid Cases 410
CAREER * REFER
Crosstab
REFER
4.y
1. faviues 2. 1oy 3. aulupsount Lt Total
CAREER 1. tniSeu 56 10 0 5 71
2. 319013 32 10 2 0 44
3. wilnau 198 19 15 8 240
4. {103 26 6 4 0 36
Sun 19 0 0 0 19
Total 331 a5 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 28.643% 32 637
Likelihood Ratio 36.307 32 275
N of Valid Cases 410
SALARY * REFER
Crosstab
REFER
1. fa s 2. o 3. aulupseunsy  dwidnewne  Total
SALARY 1. #hn31 10,000 U 64 16 0 0 80
2.10,000 - 20,000 U 151 23 6 13 193
3. 11An731 20,000 U 116 6 15 0 137
Total o153l 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 45.079* 8 .000
Likelihood Ratio 52.984 8 .000
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
N Percent N Percent N Percent
SEX * WANT 410 100.0% 0 0.0% 410 100.0%
AGE * WANT 410 100.0% 0 0.0% 410 100.0%
STATUS * WANT 410 100.0% 0 0.0% 410 100.0%
EDUC * WANT 410 100.0% 0 0.0% 410 100.0%
CAREER * WANT 410 100.0% 0 0.0% 410 100.0%
SALARY * WANT 410 100.0% 0 0.0% 410 100.0%
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SEX * WANT
Crosstab
WANT
1. flssnsunniian 2. fBan15aN 3. flaan1sunans 4. flasnstiey 5. fiosnnsiiouiian Total
SEX 1918 8 8 75 26 10 127
2.8 25 42 150 37 24 278
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 43.142% 10 .000
Likelihood Ratio 33.103 10 .000
N of Valid Cases 410
AGE * WANT
Crosstab
WANT
1. fosmsunian 2. flBaN15HIN 3. feamsunan 4. deanstley 5. fosnnstiouiian Total
AGE 215-259 14 26 84 18 16 158
3.26-351 19 23 1510 32 16 209
4.36-459 0 0 2 2 2 26
5. 45 Biuly 0 6 0 1 0 17
Total B3 55 225 63 34 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 64.637% 15 .000
Likelihood Ratio 69.150 15 .000
N of Valid Cases 410




STATUS * WANT

10

9

Crosstab
WANT
1. foammnniign 2. fipsNsun 3 foamstiunans 4. deamstios 5. desmstiosiian  Total
STATUS 1.1am 29 176 53 32 341
2. dusd 4 49 10 2 69
30615 0 0 0 0 0
Total 33 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 11.477° 5 .043
Likelihood Ratio 13.478 5 .019
N of Valid Cases 410
EDUC * WANT
Crosstab
WANT Total
1. fasmisunniign 2.feamsun 3. dipsmsuiunand 4. flosnstioy 5. foamstiouiian
EDUC 1. 10 26 95 20 14 165
2. Biya1eis 23 22 101 39 18 203
3. geni 0 2 29 4 2 37
Total 83) 55 225 63 34 410

Chi-Square Tests

Value df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

53.067%

45.066

410

15 .000

15 .000




CAREER * WANT
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Crosstab
WANT
1 diesmminilgn 2. fesnisann 3 foamstiunans 4. fesmstios | 5. fesmstiesiian Total
CAREER 1. tini3au 10 4 45 4 8 71
2. 919N 12 8 6 12 6 44
3. Wi 11 29 162 30 8 240
4131984 0 14 6 12 4 36
Buq 0 0 6 5 8 19
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 251.110% 40 .000
Likelihood Ratio 184.226 40 .000
N of Valid Cases 410
SALARY * WANT
Crosstab
WANT
1. f9IN3
wnfign 2 desmsnn 3 deamsUwnans | 4. deannsties 5. desmisteniian Total
SALARY 1. ﬁ;ﬂﬂ’jﬂ 10,000 um 10 16 40 6 8 80
2.10,000 - 20,000 um 21 27 90 37 18 193
3. 11AN1 20,000 UM 2 12 95 20 8 137
Total 33 55 225 63 34 410
Chi-Square Tests
Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 34.178° 10 .000
Likelihood Ratio 38.405 10 .000
N of Valid Cases 410




Case Processing Summary
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Cases
Valid Missing Total
N Percent N Percent N Percent
SEX * PERCHAS 410 100.0% 0 0.0% 410 100.0%
AGE * PERCHAS 410 100.0% 0 0.0% 410 100.0%
STATUS * PERCHAS 410 100.0% 0 0.0% 410 100.0%
EDUC * PERCHAS 410 100.0% 0 0.0% 410 100.0%
CAREER * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SALARY * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SEX * PERCHAS
Crosstab
PERCHAS
1. floend1 100 UM 2. 101 - 200 UM 3. 201 - 300 UM 4. 171171 300 UM Total
SEX 1918 73 34 14 6 127
Zﬁfliﬁd 142 111 23 2 278
Total 215 150 37 8 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 21.476% 6 .002
Likelihood Ratio 22.394 6 .001
N of Valid Cases 410
AGE * PERCHAS
Crosstab
PERCHAS
1. tounin 100 ym 2.101 - 200 UM 3.201 - 300 UM 4. 311 300 UM Total
AGE 215-25% 100 42 10 6 158
3.26-351 94 94 19 2 209
4.36-451 10 8 8 0 26
5. 45 Ty 11 6 0 0 17
Total 215 150 37 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 36.904% 9 .000
Likelihood Ratio 33.919 9 .000
N of Valid Cases 410
STATUS * PERCHAS
Crosstab
PERCHAS
1. Wpen31 100 UM 2.101 - 200 um 3.201 - 300 UM 4. 31An31 300 UM Total
STATUS 1.3an 172 136 27 6 341
2. ausa 43 14 10 2 69
3. 81579 0 0 0 0 0
Total 215 150 37 8 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 10.696° 3 .013
Likelihood Ratio 11.192 3 011
N of Valid Cases 410
EDUC * PERCHAS
Crosstab
PERCHAS
1. Wesn31 100 UM 2.101 - 200 UM 3.201 - 300 UM 4. 310N 300 UM Total

EDUC 1. snd 82 61 16 6 165
2. Usnygyms 109 75 17 2 203
3. genin 24 9 4 0 37
Total 215 150 37 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 15.991° 9 067
Likelihood Ratio 17.952 9 036
N of Valid Cases 410
CAREER * PERCHAS
Crosstab
PERCHAS
1. fipen31 100 UM 2.101 - 200 UM 3.201 - 300 UM 4.110n91 300 UM Total
CAREER 1. UniFey 46 17 6 2 71
2. 319013 26 14 4 0 44
3. Wil 96 115 27 2 240
4. \§vea 30 2 0 4 36
uq 17 2 0 0 19
Total 215 150 37 8 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 78.968% 24 .000
Likelihood Ratio 86.790 24 .000
N of Valid Cases 410
SALARY * PERCHAS
Crosstab
PERCHAS
1. Woundn 100 um 2.101 - 200 UM 3.201-300 Uw 4. 170097 300 UM Total
SALARY 1. fn 10,000 VI 56 18 6 0 80
2.10,000 - 20,000 um 99 73 13 8 193
3. 1nnd7 20,000 U 60 59 18 0 137
Total 215 150 37 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 25.587% 6 .000
Likelihood Ratio 28.726 6 .000
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
Percent Percent Percent
SATISFY1 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY1 * BRAND
Crosstab
BRAND
1. loifsmuaud 2. fudiues 3. Ursaunaus 4. gy (Yumoo) Bun Total

SATISFYL  Yauiian 0 0 0 0 0

ey 2 0 0 0 2

drunang 127 29 8 a 183

1N 125 28 6 0 163

wnitgn 33 7 6 0 62
Total 287 64 20 4 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 58.449% 20 .000
Likelihood Ratio 53.177 20 .000
N of Valid Cases 410
SATISFY1 * FAVOUR
Crosstab
FAVOUR
1. JA5IIUYIR 2. anseruedl 4. Forlnuan
(Plain Tart) (Strawberry) 3. 7lla1 (Vanila) (Chocolate) Suﬂ Total
SATISFY1 Youitan 0 0 0 0 0
ey 2 0 0 0 2
drunang 102 62 0 19 183
un 69 70 8 12 161
wnnitgn 50 10 2 0 62
Total 2/23 142 10 31 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 50.718% 28 .005
Likelihood Ratio 63.557 28 .000
N of Valid Cases 410




SATISFY1 * BENEFIT
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Crosstab
BENEFIT
1. sa9Ros0Y 2. UL 497858 UU
gnla AUNNG 3. Lusfushn due sndeldde 6lawandsgala duq  Total
SATISFYL  tauiian 0 0 0 0 0 0 0
ey 0 0 0 2 0 0 2
41unang 83 13 31 30 14 4 183
un 74 22 16 45 6 0 163
wniten 39 19 0 2 2 0 62
Total 196 54 47 79 22 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 89.892% 24 .000
Likelihood Ratio 94.411 24 .000
N of Valid Cases 410
SATISFY1 * PLACE
Crosstab
PLACE
2. Hypermarket (04, 3, $ruminie (7-
1. ¥9ASINEUA Tada) 11,Family mart) panntn  ududavenn Total
SATISFY1 Yositan 0 0 0 0 0
oy 0 0 2 0 2
Jrunang 102 4 73 0 183
un 105 6 52 0 163
wnitan a0 10 12 0 62
Total 247 20 139 0 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 39.623% 12 .000
Likelihood Ratio 37.176 12 .000
N of Valid Cases 410
SATISFY1 * FREQ
Crosstab
FREQ
1 saniniteuas 4 ade 2. ouay 3 ade 3.douar 2% 4. ifouay 1At Total
SATISFY1 Yiauitgn 0 0 0 0 0
ey 2 0 0 0 2
runang 34 16 55 78 183
un 49 25 39 50 163
wnfign 17 15 14 16 62
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 32.599° 12 .001
Likelihood Ratio 31.528 12 .002
N of Valid Cases 410
SATISFY1 * REFER
Crosstab
REFER
1. fvinues 2. vt 3. aulunseunss 4NTINUNE Total
SATISFY1 Yiouitgn 0 0 0 0
Ve 2 0 0 2
Junang 147 21 15 183



Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)

Pearson Chi-Square 50.497° 16 .000
Likelihood Ratio 56.466 16 .000
N of Valid Cases 410

an 142 6 6 9 163

wniign 40 18 0 4 62
Total 331 45 21 13 410

SATISFY1 * WANT
Crosstab
WANT Total

1. feanisunniian

2. fensan

3. foensUIuNaNg

4. fipansiiey

5. fipsmstieaiign

SATISFY1 Youiign
oy
41unang
10
wnnitgn

Total

21

83

37

10

55

112

86

27

225

63

18

16

34

183

163

62

410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 122.412° 20 .000
Likelihood Ratio 107.037 20 .000

N of Valid Cases

410

SATISFY1 * PERCHAS
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Crosstab
Count
PERCHAS
1. Waen31 100 UM 2.101 - 200 UM 3.201 - 300 UM 4. 11nnd7 300 UM Total

SATISFY1 Yoiian 0 0 0 0

oy 2 0 0 2

J1unang 115 52 10 183

un 72 7 12 163

wniten 26 21 15 62
Total 215 150 37 410

Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 42.294° 12 .000
Likelihood Ratio 40.051 12 .000
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
N Percent N Percent N Percent

SATISFY2 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY2 * PERCHAS 410 100.0% 0 0.0% 410 100.0%

SATISFY2 * BRAND
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Crosstab
BRAND
1. Toifismuaud 2. fisdiess 3. Ursfuand 4. g3 (Yumoo) Bun Total
SATISFY2  tioniian 0 0 0 0 0 0
Ve 11 2 0 0 0 13
Junane 68 23 8 6 0 107
wn 170 39 8 19 4 242
wniiga 38 0 a 10 0 52
Total 283 64 20 35 4 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 29.919% 15 012
Likelihood Ratio 39.417 15 .001
N of Valid Cases 410
SATISFY2 * FAVOUR
Crosstab
FAVOUR
1. SE5TIUYA 2. anseiuass 4. Jonlnuan
(Plain Tart) (Strawberry) 3. 91a (Vanila) (Chocolate) 514‘] Total
SATISFY2 Yositan 0 0 0 0 0 0
oe 11 2 0 0 0 13
41unang 60 31 4 10 0 105
un 118 97 4 17 4 240
wniten 34 12 2 a 0 52
Total 223 142 10 31 4 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)

Pearson Chi-Square 23.102% 21 339
Likelihood Ratio 24.479 21 .270

N of Valid Cases 410




SATISFY2 * BENEFIT
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Count
2. MNUUEIFUAN
adwssuuiudne  swdeldie clawangala  Buq  Total
SATISFY2 Youiign 0 0 0 0
oy 2 0 0 13
drunang 22 6 a 105
un 51 2 0 240
mnﬁzjm 4 0 0 52
Total 79 8 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value sided)
Pearson Chi-Square
Likelihood Ratio
N of Valid Cases
SATISFY2 * PLACE
2. Hypermarket (ﬁn?u, 3, $rugzmnde (7-
1. WasINAUAT 11,Family mart) Total
SATISFY2 Yauiian 0 0 0
oy 9 4 13
drunang 46 51 105
un 154 80 240
wnniian 38 4 52
Total 247 139 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 61.419° 9 .000
Likelihood Ratio 56.959 9 .000
N of Valid Cases 410
SATISFY2 * FREQ
Crosstab
FREQ
1 saminiteuas 4 ade 2. ouay 3 ade 3. dovay 2 ads 4. douay 1 % Total
SATISFY2 Yiauitgn 0 0 0 0 0
ey i 6 0 0 13
drunang 34 6 16 a9 105
aun a7 36 76 81 240
wnitan 14 8 16 14 52
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 45.868% 9 .000
Likelihood Ratio 50.651 9 .000
N of Valid Cases 410
SATISFY2 * REFER
Crosstab
REFER
1. FTIULeY 2. \ilou 3. aulupsount 4wy Total
SATISFY2 touiian 0 0 0 0 0
oy 9 4 0 0 13
Jrunang 99 a4 2 0 105
un 193 19 19 9 240
wniign 30 18 0 a 52
Total 331 a5 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 62.037% 12 .000
Likelihood Ratio 59.877 12 .000
N of Valid Cases 410
SATISFY2 * WANT
Crosstab
WANT
1. foamsnian 2. flean15uN 3. foamsumnans 4 feamsties | 5. desnnstianiian Total
SATISFY2 Youiian 0 0 0 0 0 0
oy 4 0 9 0 0 13
Uunans 0 2 56 29 18 105
4N 15 45 134 30 16 240
wnnitgn 14 8 26 a 0 52
Total 33 55 225 63 34 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 106.143* 15 .000
Likelihood Ratio 105.110 15 .000

N of Valid Cases

410




SATISFY2 * PERCHAS
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Crosstab
PERCHAS
1. Woundn 100 ym 2. 101 - 200 vm 3.201 - 300 UM 4. 11nn31 300 UM Total
SATISFY2 touiian 0 0 0 0 0
oy 4 9 0 0 13
runang 72 21 6 6 105
wn 123 98 17 2 240
wniian 16 22 14 0 52
Total 215 150 37 8 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 56.763% 9 .000
Likelihood Ratio 52.076 9 .000
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
Percent N Percent N Percent
SATISFY3 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY3 * PERCHAS 410 100.0% 0 0.0% 410 100.0%




SATISFY3 * BRAND
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Crosstab
BRAND
1. Tafisauaud 2. fsduedd 3. Ursfuand 4. g3 (Yumoo) Total
SATISFY3 Youiign 0 0 0 0 0
oy 0 8 0 0 8
drunang 50 19 2 8 83
un 176 24 14 13 227
wnnitgn 61 13 4 14 92
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 82.341% 20 .000
Likelihood Ratio 67.363 20 .000
N of Valid Cases 410
SATISFY3 * FAVOUR
Crosstab
FAVOUR
1. SEABIIUYIA 2. anseLuess 4. forlnuan
(Plain Tart) (Strawberry 3. 7181 (Vanila) (Chocolate) 514‘] Total
SATISFY3 Yauiian 0 0 0 0 0
oy 0 8 0 0 8
drunang a5 17 0 19 83
un 120 93 6 8 227
wnitgn 58 24 a a 92
Total 223 142 10 31 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 88.391* 28 .000
Likelihood Ratio 84.374 28 .000
N of Valid Cases 410
SATISFY3 * BENEFIT
Crosstab
BENEFIT
L sanfetes 2. muui R EEANY 6lawunfiagn
gnta AU 3. lusfush Fudhe 5 mieldie T Bun Total
SATISFY3 Youitan 0 0 0 0 0 0 8
Pl 0 0 0 2 0 6 8
Yunang 34 13 13 17 6 0 83
4N 113 18 30 46 14 2 227
anniian a9 2 4 14 2 0 92
Total 196 54 47 79 22 8 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 284.473% 24 .000
Likelihood Ratio 104.012 24 .000

N of Valid Cases

410




SATISFY3 * PLACE

Crosstab
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2. Hypermarket (‘lugn%,

PLACE

3. Suazaande (7-

1. Weasswaum Tada) 11,Family mart) panLin Buq Total
SATISFY3 Viauitgn 0 0 0 0 0 0
oy 2 0 6 0 0 8
J1unang 40 2 41 0 0 83
10 145 6 72 0 a4 227
wnnitgn 60 12 20 0 0 92
Total 247 20 139 0 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 51.208% 12 .000
Likelihood Ratio 50.449 12 .000
N of Valid Cases 410
SATISFY3 * FREQ
Crosstab
FREQ
1. nnndifouay 4 A 2. \feuaz 3 ads 3. iousy 2 pds 4. douez 1 ade Total
SATISFY3 Youitan 0 0 0 0 8
oy 0 2 0 6 8
41unang 21 6 36 20 83
20 66 25 52 84 227
wnitgn 15 2 20 34 92
Total 102 56 108 144 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 55.870° 12 .000
Likelihood Ratio 55.628 12 .000
N of Valid Cases 410
SATISFY3 * REFER
Crosstab
REFER
1. fiued 2. o 3. aulupseunss 4NTNUE Total
SATISFY3 Yiauitgn 0 0 0 0 0
Por 8 0 0 0 8
Uunang 65 11 2 5 83
aun 186 18 19 4 227
wnitan 72 16 0 4 92
Total 331 45 21 13 410
Chi-Square Tests
Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 25.57 1% 16 .060
Likelihood Ratio 32.452 16 .009
N of Valid Cases 410
SATISFY3 * WANT
Crosstab
WANT
1. dosmisunilgn 2 desmsun 3. desnistunans 4. flpanstiey 5. foamstiosiian Total
SATISFY3 Yositan 0 0 2 0 0 0
Ty 0 0 2 0 6 8
drunang 0 [ 55 20 4 83
un 14 43 117 43 10 227
wnitan 19 8 51 0 14 92
Total 33 55 225 63 34 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 128.846% 20 .000
Likelihood Ratio 122.201 20 .000
N of Valid Cases 410
SATISFY3 * PERCHAS
Crosstab
PERCHAS
1. toundn 100 ym 2. 101 - 200 ym 3.201-300 U 4. 170097 300 UM Total
SATISFY3 oy 0 0 0 0
oy 6 2 0 8
drunang 53 20 10 83
un 108 105 8 227
wniten ag 23 19 92
Total 215 150 37 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 50.0172 12 .000
Likelihood Ratio 52.891 12 .000
N of Valid Cases 410




Case Processing Summary
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Cases
Valid Missing Total
N Percent Percent Percent
SATISFY4 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY4 * BRAND
Crosstab
BRAND
1. Toifismuaud 2. fdueds 3. Unsfuand 4. gy (Yumnoo) Bun Total
SATISFYa  Viauiign 0 0 0 0 0 0
oy 4 6 2 2 0 14
drunang 73 21 2 0 4 100
4n 139 30 8 21 0 198
wniian 71 7 8 12 0 98
Total 287 64 20 35 4 410

Chi-Square Tests

Value

df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

71.4512

81.896

410

25

25

.000

.000




SATISFY4 * FAVOUR
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Crosstab
FAVOUR
1. SAGTIUYIA 2. anseLuess 4. forlnuan
(Plain Tart) (Strawberry) 3. 7fian (Vanila) (Chocolate) 5‘14‘] Total
SATISFY4 Viauitgn 0 0 0 0 0
oy 8 6 0 0 14
drunang 59 29 0 12 100
an 98 79 6 13 198
wniten 58 28 a 6 98
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 45.248% 35 115
Likelihood Ratio 53.100 35 .026
N of Valid Cases 410
SATISFY4 * BENEFIT
Crosstab
BENEFIT
1. 5@9R 2. Ui 45853 6.lawuntiagn
BERERGIE AU 3. lusfush Fudhe 5 mieldie T Bun Total
SATISFY4  taitan 0 0 0 0 0 0 0 0
1oy 0 0 4 4 0 6 0 14
Jrunang a2 10 15 23 6 0 4 100
4n 82 30 18 50 16 2 0 198
wniian 72 14 10 2 0 0 0 98
Total 196 54 a7 79 22 8 4 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 232.636% 30 .000
Likelihood Ratio 154.306 30 .000
N of Valid Cases 410
SATISFY4 * PLACE
Crosstab
PLACE
2. Hypermarket (ind, 3, $ruavminde (7-
1. 9AsINEUM Tada) 11,Family mart) naATn uq Total

SATISFY4 Youitan 0 0 0 0 0

oy 4 0 10 0 14

drunang 57 6 33 0 100

un 114 4 80 0 198

mnﬁqm 72 10 16 0 98
Total 247 20 139 0 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 59.169% 15 .000
Likelihood Ratio 62.290 15 .000
N of Valid Cases 410




SATISFY4 * FREQ
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Crosstab
FREQ
1. mnndidouas 4 ad 2. \fleuaz 3 ada 3. fousz 2 ate 4. feuaz 1% Total
SATISFY4 Yiouitgn 0 0 0 0 0
oy 0 6 0 8 14
runang 36 8 19 37 100
wn a1 13 73 71 198
wnitan 25 29 16 28 98
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 100.458° 15 .000
Likelihood Ratio 99.946 15 .000
N of Valid Cases 410
SATISFY4 * REFER
Crosstab
REFER Total
1. fvinued 2. \flou 3. auluaseuns? 4.ntinaug
SATISFY4 Yeuiian 0 0 0 0 0
oy 8 6 0 0 14
41unang 89 4 2 5 100
10 164 15 17 2 198
wnitgn 70 20 2 6 98
Total 331 a5 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 56.287% 20 .000
Likelihood Ratio 54.736 20 .000
N of Valid Cases 410
SATISFY4 * WANT
Crosstab
WANT
1. flesnsunniian 2. feamsn 3. deanistunang 4. floanstiey 5. foamstiosiign Total
SATISFY4  Yauiian 0 0 0 0 0 0
1oy 4 0 2 2 6 14
Uunans 0 4 61 25 10 100
40 10 24 120 28 16 198
anniian 19 27 a2 8 2 98
Total 33 55 225 63 34 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 140.603* 25 .000
Likelihood Ratio 120.972 25 .000
N of Valid Cases 410

SATISFY4 * PERCHAS
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Crosstab
PERCHAS
1. Woundn 100 ym 2.101 - 200 UM 3.201 - 300 UM 4. 371131 300 UM Total

SATISFYA  tiosiian 0 0 0 0 0

oy 12 2 0 0 14

41unang 56 28 10 6 100

N 119 75 2 2 198

wnnitan 28 a5 25 0 98
Total 215 150 37 8 410

Chi-Square Tests
Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 101.152° 15 .000
Likelihood Ratio 100.691 15 .000
N of Valid Cases 410
Case Processing Summary
Cases
Valid Missing Total
N Percent N Percent N Percent

SATISFY5 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY5 * PERCHAS 410 100.0% 0 0.0% 410 100.0%

SATISFY5 * BRAND
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Crosstab
BRAND
1. Toifismuaud 2. fhiveds 3. Ursauaus 4. gy (Yumoo) Bun Total
SATISFY5  Viafign 0 0 0 0 0
ey 20 2 0 2 24
Jrunang 107 12 0 13 136
un 129 44 14 10 198
wniian 31 5 6 10 52
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 148.007% 30 .000
Likelihood Ratio 130.864 30 .000
N of Valid Cases 410
SATISFY5 * FAVOUR
Crosstab
FAVOUR
1. 5e535u%1A (Plain 2. anseLuess 3. %0 4. forlnuan
Tart) (Strawberry) (Vanila) (Chocolate) Suﬂ Total
SATISFYs  esiian 0 0 0 0 0
oy 11 4 0 9 24
Uunang 89 37 0 8 136
un 89 93, 6 8 198
wnitgn 34 8 a 6 52
Total 223 142 10 31 410

Chi-Square Tests

Value df

Asymptotic Significance (2-

sided)

Pearson Chi-Square

Likelihood Ratio

110.938°

98.822

42 .000

42 .000



Chi-Square Tests
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Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 287.410% 36 .000
Likelihood Ratio 186.288 36 .000
N of Valid Cases 410
N of Valid Cases 410
SATISFY5 * BENEFIT
Crosstab
BENEFIT
2. M 44838 UY seld 6 lawanign
1. savfesesgnla AUNNGA 3. lusfush Fugng d18 Tl Buq Total
SATISFY5 Youiign 0 0 0 0 0 0 0 0
1oy 2 7 6 9 0 0 0 24
41unang 70 12 12 32 0 6 4 136
1N 95 14 29 36 22 2 0 198
anniian 29 21 0 2 0 0 0 52
Total 196 54 47 79 22 8 4 410

Chi-Square Tests

Value df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

77.051%

83.966

410

18 .000

18 .000




SATISFY5 * PLACE

Crosstab
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2. Hypermarket (‘lugn%,

PLACE

3. Sudzande (7-

1. PN9ATINAUA Tada) 11,Family mart) panLn Buq Total
SATISFY5 Yiauitgn 0 0 0 0 0
oy 18 2 4 0 24
41unang 78 4 50 0 136
un 115 4 79 0 198
wniten 36 10 6 0 52
Total 247 20 139 0 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 74.870% 18 .000
Likelihood Ratio 68.963 18 .000
N of Valid Cases 410
SATISFY5 * FREQ
Crosstab
FREQ
1. mnndidoua 4 ads 2. \feuaz 3 ada 3. feuaz 2 ade 4. iouaz 1 afe Total
SATISFY5 Youitan 0 0 0 0 0
oe 0 6 12 6 24
Jrunang 38 8 34 56 136
1N 57 27 48 66 198
wniten 7 15 14 16 52
Total 102 56 108 144 410
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SATISFY5 * REFER

Crosstab
REFER
1. fviuLed 2. \ilou 3. auluaseunin 4winguene  Total
SATISFY5 Youiign 0 0 0 0 0
oy 6 13 0 5 24
41unang 123 4 9 0 136
un 170 10 10 8 198
wniten 32 18 2 0 52
Total 331 45 21 13 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 133.861° 24 .000
Likelihood Ratio 108.021 24 .000
N of Valid Cases 410
SATISFY5 * WANT
Crosstab
WANT
1. fisnsuniian 2. fIN131N 3. flean1stunans 4. flpanstiey 5. foamstiosiian Total
SATISFY5  Yasiian 0 0 0 0 0 0
1oy 4 0 16 2 2 24
Urunans 6 [ 79 29 18 136
an 10 45 105 28 10 198
wniten 13 6 25 a a 52

Total 33 55 225 63 34 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 232.085% 30 .000
Likelihood Ratio 143.918 30 .000
N of Valid Cases 410
SATISFY5 * PERCHAS
Crosstab
PERCHAS
1. fipend 100 UM 2.101 - 200 yMm 3.201 - 300 UM 4. 310N 300 UM Total
SATISFYS  teuilan 0 0 0 0
oy 8 16 0 24
J1unang 74 40 18 136
1N 115 75 6 198
mﬂﬁqm 18 19 13 52
Total 215 150 37 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)

Pearson Chi-Square 67.757% 18 .000
Likelihood Ratio 65.829 18 .000

N of Valid Cases 410




Case Processing Summary
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Cases
Valid Missing Total
Percent N Percent Percent
SATISFY6 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY6 * BRAND
Crosstab
BRAND
1. Tafisauaud 2. fudtuess 3. JSiuaus 4.gy(umoo)  Buq  Total
SATISFY6 Youiian 0 0 0 0 0
oy 9 2 0 7 18
drunang 143 20 4 8 179
1N 108 38 14 4 164
wnitgn 27 4 2 16 a9
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 174.909* 30 .000
Likelihood Ratio 132.943 30 .000
N of Valid Cases 410




SATISFY6 * FAVOUR
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Crosstab
FAVOUR
1. SA5IIUWIA 2. anseLuess 3. 7t 4. forlnuan
(Plain Tart) (Strawberry) (Vanila) (Chocolate) 5‘14‘] Total
SATISFY6 Viauitgn 0 0 0 0 0
oy 5 11 0 2 18
drunang 104 50 a 19 179
un 81 65 6 10 164
wniten 33 16 0 0 a9
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 47.738% 42 251
Likelihood Ratio 51.299 42 154
N of Valid Cases 410
SATISFY6 * BENEFIT
Crosstab
BENEFIT
1. savfosey 2. MU 44858 UY 6.Jawunfagn
gnla AUNNG 3. Lusfusin Fude 5 ialdie T Buq Total
SATISFY6  Yauiian 0 0 0 0 0 0 0
ey 9 0 2 7 0 0 18
UJunang 82 il 14 42 12 8 179
un 81 22 27 24 10 0 164
wnitgn 2 15 a 6 0 0 a9
Total 196 54 a7 79 22 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 126.436° 36 .000
Likelihood Ratio 111.553 36 .000
N of Valid Cases 410
SATISFY6 * PLACE
Crosstab
PLACE

2. Hypermarket (Und,

3. $1uazenge (7-

1. Weasswaum Tasia) 11,Family mart) fa1Atin Buq Total
SATISFY6 Yeuiian 0 0 0 0 0
oy 16 2 0 0 18
41unang 115 6 54 0 179
1N 95 2 67 0 164
wnnitgn 21 10 18 0 a9
Total 247 20 139 0 410

Chi-Square Tests

Value

df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

101.352°

72.652

410




SATISFY6 * FREQ
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Crosstab
Count
FREQ
1. mnndidieuas 4nds 2. \fleuaz 3 ada 3. fousy 2 ads 4. iouaz 1 ade Total
SATISFY6 Yiauitgn 0 0 0 0 0
oy 0 2 5 11 18
J1unang 54 19 39 67 179
un 42 20 48 54 164
anniian 6 15 16 12 a9
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 85.576% 18 .000
Likelihood Ratio 84.707 18 .000
N of Valid Cases 410
SATISFY6 * REFER
Crosstab
REFER
1. fviutes 2. \lou 3. auluaseunin 4.nnaueY Total
SATISFY6 Yauitan 0 0 0 0 0
oy 6 0 7 5 18
Jrunang 160 18 6 0 179
un 130 18 8 8 164
wnitgn 35 14 0 0 a9
Total 331 45 21 13 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 123.244° 24 .000
Likelihood Ratio 89.052 24 .000
N of Valid Cases 410
SATISFY6 * WANT
Crosstab
WANT
4.¢eams 5. fesnnstiey
1. fioammnniign 2. fipsMmsun 3. fipsnsuunans oy fian Total
SATISFY6 Youiian 0 0 0 0 0 0
oL 0 0 16 0 2 18
Uunang 0 27 93 35 24 179
aun 29 16 87 24 8 164
wnitan 4 12 29 4 0 a9
Total 52 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 127.179* 30 .000
Likelihood Ratio 127.247 30 .000
N of Valid Cases 410

SATISFY6 * PERCHAS
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Crosstab
PERCHAS

1. tond1 100 UM 2.101 - 200 UM 3.201 - 300 U™ 4. 110n71 300 UM Total

SATISFYS  tionilan 0 0 0 0 0
oe 9 9 0 0 18

Uunang 85 70 18 6 179

10 103 a4 15 2 164

wnnitan 18 27 a 0 a9

Total 215 150 37 8 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 45.977° 18 .000
Likelihood Ratio 48.170 18 .000
N of Valid Cases 410

Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
SATISFY7 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFYT * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY7 * PERCHAS 410 100.0% 0 0.0% 410 100.0%

SATISFY7 * BRAND
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Crosstab
BRAND
1. Toifismuaud 2. fisfuedd 3. dnsiuaud 4. g (Yumoo) Buq Total
SATISFY? Youiign 0 0 0 0 0 0
oy 9 2 4 2 0 17
drunang 74 21 2 11 0 108
N 159 39 12 12 0 222
wnnitan a5 2 2 10 a 63
Total 287 64 20 35 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 83.313% 20 .000
Likelihood Ratio 65.133 20 .000
N of Valid Cases 410
SATISFY7 * FAVOUR
Crosstab
FAVOUR
1. SAEI5UYIR 2. anseivass 4. Goplnuan
(Plain Tart) (Strawberry) 3. 7flan (Vanila) (Chocolate) Sus] Total
SATISFY7  tioeilgn 0 0 0 0 0
oy 11 2 0 4 17
Jrunang 60 40 0 8 108
wn 105 84 10 19 222
wniign a7 16 0 0 63
Total 223 142 10 31 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 43.557% 28 .031
Likelihood Ratio 54.166 28 .002
N of Valid Cases 410
SATISFY7 * BENEFIT
Crosstab
BENEFIT
1. samfosey 2. mMuud 44858 UY seld  6lavanige
gnla Ui 3. lasfush Fugng d18 s Buq  Total
SATISFY? Youiign 0 0 0 0 0 0o 0 0
ey 4 0 0 9 4 0 0 17
41unang 61 6 13 12 6 6 4 108
1N 97 ! 34 48 12 0 0 222
anniian 34 17 0 10 0 20 63
Total 196 54 a7 79 22 8 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 92.212% 24 .000
Likelihood Ratio 102.289 24 .000
N of Valid Cases 410

SATISFYT7 * PLACE



Crosstab
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2. Hypermarket (‘lugn%,

PLACE

3. Sudzande (7-

1. WSATINAUA Tada) 11,Family mart) fnaailn Suf] Total
SATISFY7  Viaufign 0 0 0 0 0 0
ey 13 0 4 0 0 17
Uunang 59 0 a5 0 [ 108
aun 136 10 76 0 0 222
wniian 39 10 14 0 0 63
Total 247 20 139 0 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 42.592° 12 .000
Likelihood Ratio 44.274 12 .000
N of Valid Cases 410
SATISFYT * FREQ
Crosstab
FREQ
1. snnnindteuas 4 ade 2. iouay 3 ads 3. dtouay 2 ads 4. douas 1 ads Total
SATISFY7 Yositan 0 0 0 0 0
oy 0 2 9 6 17
drunang 36 15 24 33 108
un a8 20 61 93 222
wnniian 18 19 14 12 63
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 55.652% 12 .000
Likelihood Ratio 55.439 12 .000

N of Valid Cases

410




SATISFYT7 * REFER
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Crosstab
REFER
1. s 2. vileu 3. aulupseunia a.ntinaung Total
SATISFY7 Yoiian 0 0 0 0 0
oy 10 2 0 5 17
drunang 97 a 7 0 108
un 179 25 12 6 222
anniian a5 14 2 2 63
Total 331 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 60.612% 16 .000
Likelihood Ratio 43.309 16 .000
N of Valid Cases 410
SATISFYT * WANT
Crosstab
WANT
1. fioansnniin 2. fipsnsun 3. fivsnstunans a.fesnstios 5. Hesmstiosiige Total
SATISFY7  taitan 0 0 0 0 0 0
ey 0 0 1 6 0 17
Jrunang 0 15 73 4 16 108
un 23 26 116 a1 16 222
wniian 10 14 25 12 2 63
Total 33 55 225 63 34 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 135.420° 20 .000
Likelihood Ratio 103.495 20 .000
N of Valid Cases 410
SATISFYT * PERCHAS
Crosstab
PERCHAS
1. fipand 100 UM 2.101 - 200 yMm 3.201 - 300 UM 4. 11NN 300 UM Total
SATISFY7  Yeuiian 0 0 0 0
oe 6 7 4 17
drunang 56 a6 6 108
10 139 64 13 222
mﬂﬁqm 14 33 14 63
Total 215 150 37 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)

Pearson Chi-Square 104.435° 12 .000
Likelihood Ratio 80.257 12 .000

N of Valid Cases 410
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Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
SATISFY8 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY8 * BRAND
Crosstab
BRAND
1. loifismuand 2. fisdiodi 3. Ursinau 4. g3 (Yumoo) fuq Total
SATISFYS  teuilan 0 0 0 0 0 0
oy 11 0 2 7 0 20
drunang 105 17 0 10 0 132
un 118 35 12 8 4 177
wnitgn 53 12 6 10 0 81
Total 287 64 20 35 4 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 110.484* 25 .000
Likelihood Ratio 96.485 25 .000
N of Valid Cases 410

SATISFY8 * FAVOUR
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Crosstab
FAVOUR
1. SEAGTIUYIA 2. ansoLuns 4. forlnuan
(Plain Tart) (Strawberry) 3. 711 (Vanila) (Chocolate) Suﬂ Total
SATISFY8 Yiauitgn 0 0 0 0 0 0
oy 6 7 0 7 0 20
drunang 67 a9 0 12 a 132
10 103 60 6 8 0 177
anniian a7 26 4 4 0 81
Total 223 142 10 31 4 410
Chi-Square Tests
Value df Asymptotic Significance (2-sided)
Pearson Chi-Square 78.424° 35 .000
Likelihood Ratio 67.093 35 .001
N of Valid Cases 410
SATISFY8 * BENEFIT
Crosstab
BENEFIT
1. avIResen 2. MULED 3. iy 4.42853UU
gnla qUAMA i Jude sydeldie  6lawanigela  Buq  Total
SATISFY8  Yauiian 0 0 0 0 0 0 0
oy 7 7 4 2 0 0 20
drunang 64 0 23 35 6 0 132
10 87 24 16 30 14 6 177
wnitgn 38 23 4 12 2 2 81
Total 196 54 47 79 22 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 110.096* 30 .000
Likelihood Ratio 122.161 30 .000
N of Valid Cases 410
SATISFY8 * PLACE
Crosstab
PLACE
2. Hypermarket (304, 3. $ruawmnde (7-
1. Y9AsINAUM Tada) 11,Family mart) naATn uq Total

SATISFY8 Yiauitan 0 0 0 0

ey 16 0 4 20

drunang 73 4 51 132

aun 111 6 60 177

wniign a7 10 24 81
Total 247 20 139 410

Chi-Square Tests
Asymptotic Significance (2-
Value df sided)

Pearson Chi-Square 33.563% 15 .004
Likelihood Ratio 35.687 15 .002

N of Valid Cases

410

SATISFY8 * FREQ
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Crosstab
FREQ
1. wnnindevar 4 afs 2. \feuay 3 ats 3. \feuar 2 s 4. \feuar 1 % Total
SATISFY8 Youiign 0 0 0 0 0
oy 0 6 7 7 20
41unang 48 4 a5 35 132
un 38 33 a2 64 177
wnnitan 16 13 14 38 81
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 69.901% 15 .000
Likelihood Ratio 78.157 15 .000
N of Valid Cases 410
SATISFY8 * REFER
Crosstab
REFER
1. fviuLes 2. \ilou 3. auluaseunin 4 winaune Total
SATISFY8 Yositan 0 0 0 0 0
foe 2 11 7 0 20
J1unang 119 2 6 5 132
un 153 14 4 6 177
wniten 57 18 a 2 81
Total 331 45 21 13 410

Chi-Square Tests

Value

Asymptotic Significance (2-

df sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

119.863%

97.143

410

20 .000

20 .000




SATISFY8 * WANT
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Crosstab
WANT
1. flssnsunniian 2. f9an13aN 3. deamsunan 4. deanisiley 5. fiosnstieuiian Total
SATISFY8 Youiign 0 0 0 0 0 0
Pl 4 0 16 0 0 20
Yunans 0 10 95 19 8 132
4N 13 29 89 26 20 177
wnitan 16 16 25 18 6 81
Total 33 55 225 63 34 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 175.426* 25 .000
Likelihood Ratio 134.322 25
N of Valid Cases 410
SATISFY8 * PERCHAS
Crosstab
PERCHAS
1. Ypand 100 UM 2.101 - 200 UM 3.201 - 300 UM 4. 117nN91 300 UM Total
SATISFY8 Yositan 0 0 0 0
oe 11 9 0 20
Jrunang 68 46 12 132
N 9% 66 15 177
wniten 40 29 10 81
Total 215 150 37 410

Chi-Square Tests

Value

df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

71.533%

51.846

410

.000

.000




Case Processing Summary
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Cases
Valid Missing Total
Percent Percent Percent
SATSFY9 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * REFER 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * WANT 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATSFY9 * BRAND
Crosstab
BRAND
1. Tafisauaud 2. fediues 3. Ursinaus 4. g3 (Yumoo) Bun Total

SATSFY  tianfian 2 0 0 0 2
9 Ve 0 0 0 0 0

Uunang 119 29 2 17 171

an 127 31 14 8 180

wniian 39 4 4 10 57
Total 287 64 20 35 410

Chi-Square Tests
Asymptotic Significance (2-
Value df sided)

Pearson Chi-Square 58.210% 20 .000
Likelihood Ratio 58.068 20 .000
N of Valid Cases 410




SATSFY9 * FAVOUR
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Crosstab
FAVOUR
1. SATIIUYIR 2. ansoLues 4. forlnuan
(Plain Tart) (Strawberry) 3. 7lla1 (Vanila) (Chocolate) 5‘14‘] Total
SATSFY9 Yiauitgn 2 0 0 0 2
oy 0 0 0 0 0
drunang 94 58 0 17 171
un 92 70 6 10 180
anniian 35 14 4 4 57
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 36.361% 28 134
Likelihood Ratio 45.170 28 .021
N of Valid Cases 410
SATSFY9 * BENEFIT
Crosstab
BENEFIT
1. savfasey 2. Ui 4.978355UU
gnla UG 3. lusfushh Juy sydeldie  clawanigela  Huq Total
SATSFY9  leuiian 0 0 0 2 0 0 0 2
oy 0 0 0 0 0 0 0 0
UJunang T2 21 27 35 6 6 4 171
un 88 16 20 40 16 0 0 180
wniten 36 17 0 2 0 2 0 57
Total 196 54 a7 79 22 8 4 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 73.023% 24 .000
Likelihood Ratio 87.194 24 .000
N of Valid Cases 410
SATSFY9 * PLACE
Crosstab
PLACE
2. Hypermarket (i, 3. $ruawminde (7-
1. Y9AsINAUM Tada) 11,Family mart) naATn uq Total
SATSFY9 Yiauitan 0 0 2 0 2
ey 0 0 0 0 0
drunang 116 0 51 0 171
an 96 14 70 0 180
wnitan 35 6 16 0 57
Total 247 20 139 0 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 37.234% 12 .000
Likelihood Ratio 48.240 12 .000
N of Valid Cases 410
SATSFY9 * FREQ
Crosstab
FREQ
1. snnindtoua 4 ade 2. ouay 3 ade 3. dtouay 2 ade 4. douay 1 ads Total
SATSFY9 Yeuiign 0 2 0 0 2
oy 0 0 0 0 0
drunang a1 10 a4 76 171
un 49 35 52 44 180
wnitan 12 9 12 24 57
Total 102 56 108 144 410
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Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 47.321° 12 .000
Likelihood Ratio 46.430 12 .000
N of Valid Cases 410
SATSFY9 * REFER
Crosstab
Count
REFER
1. fIe4 2. uiou 3. aulupsounsa 4ntinanug Total
SATSFY9 Youiian 2 0 0 0 2
ey 0 0 0 0 0
drunang 138 19 9 5 171
an 150 14 8 8 180
anniian a1 12 4 0 57
Total 331 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 17.798° 16 336
Likelihood Ratio 19.763 16 231
N of Valid Cases 410

SATSFY9 * WANT
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Crosstab
WANT
1. flssnsunniian 2. flBan15uIN 3. deamstunan 4. desnisides 5. fiosnstieniian Total
SATSFYS  tauiian 0 2 0 0 0 2
tioy 0 0 0 0 0 0
drunang a 8 110 31 18 171
un 15 29 100 28 8 180
wnnitan 14 16 15 a 8 57
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 140.621° 20 .000
Likelihood Ratio 108.036 20 .000
N of Valid Cases 410
SATSFY9 * PERCHAS
Crosstab
PERCHAS
1. flowndn 100 vm 2.101 - 200 UM 3. 201 - 300 UMW 4. 300 300 UM Total
SATSFY9 Yositan 2 0 0 0 2
ey 0 0 0 0 0
drunang 101 54 14 2 171
1IN 88 749 13 4 180
wnitgn 24 21 10 2 57
Total 215 150 37 8 410

Chi-Square Tests

Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 51.443% 12 .000
Likelihood Ratio 36.537 12 .000
N of Valid Cases 410
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Cases
Valid Missing Total
N Percent Percent Percent
SATISFY10 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY10 * BRAND
Crosstab
BRAND
1. lafisauaud 2. fudlues 3. Ursinau 4. g3 (Yumoo) fuq Total
SATISFY10 Youitan 0 0 0 0 0 0
oy 13 2 0 0 0 15
Uunang 96 27 6 12 4 145
un 125 24 8 13 0 170
anniian 53 11 6 10 0 80
Total 287 64 20 35 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 53.422% 30 .005
Likelihood Ratio 50.689 30 011

N of Valid Cases

410




SATISFY10 * FAVOUR

Crosstab

FAVOUR
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1. 5555017 (Plain 2. dnsoLuess

4. Joelnuan

Tart) (Strawberry) 3. 7fian (Vanila) (Chocolate) éu‘] Total
SATISFY10 Viauitgn 0 0 0 0 0
1oy 11 2 0 2 15
Yunang 83 43 0 17 145
un 81 69 6 12 170
anniian ag 2 4 0 80
Total 223 142 10 31 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 49.581° 42 197
Likelihood Ratio 62.966 42 .020
N of Valid Cases 410
SATISFY10 * BENEFIT
Crosstab
BENEFIT
1. samfosey 2. Muuda 499852 UY 6luwanfiagn
gnla UG 3. Lusfusin duse syndeléie T Buq Total
SATISFY10  esiian 0 0 0 0 0 0 0
1oy 0 0 4 11 0 0 15
41unang 61 17 27 20 16 0 145
1N 90 14 16 38 6 6 170
wnniian a5 2 0 10 0 2 80
Total 196 54 a7 79 22 8 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 123.936% 36 .000
Likelihood Ratio 132.028 36 .000
N of Valid Cases 410
SATISFY10 * PLACE
Crosstab
PLACE
2. Hypermarket (5n?u, 3. $rugvmnde (7-
1. Wsasswaum Tasia) 11,Family mart) RR] Buq Total
SATISFY10 Yeuiian 0 0 0 0
oy 7 2 6 15
drunang 92 0 49 145
1N 100 8 62 170
wnnitgn a8 10 2 80
Total 247 20 139 410

Chi-Square Tests

Value

df

Asymptotic Significance (2-

sided)

Pearson Chi-Square
Likelihood Ratio

N of Valid Cases

37.498°

44.802

410

.005

.000




SATISFY10 * FREQ
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Crosstab
FREQ
1. nndufiouay 4 2. \feuaz 3 ade 3. ousy 2 pds 4. vz 1 ade Total
SATISFY10 Youiign 0 0 0 0 0
ey 2 4 5 4 15
drunang 25 10 49 61 145
un a4 25 a4 57 170
wnitgn 31 17 10 22 80
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 80.772% 18 .000
Likelihood Ratio 66.671 18 .000
N of Valid Cases 410
SATISFY10 * REFER
Crosstab
REFER
1. faviues 2. o 3. aulupsaunia 4.NTINUNY Total
SATISFY10 Youitan 0 0 0 0 0
oy 10 0 0 5 15
Jrunang 114 25 6 0 145
un 153 4 9 4 170
wniten 54 16 6 a 80
Total 331 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 99.998* 24 .000
Likelihood Ratio 76.528 24 .000

N of Valid Cases

410




SATISFY10 * WANT

Crosstab

WANT
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1. fiean1suINAan 2. fiBINTHIN

3. fvamsUiunans

4. finanIstiey

5. fipsnstiesiign

SATISFY10  tesilan 0 0 0 0 0 0
oy 0 2 11 2 0 15
41unang 4 8 88 33 12 145
20 10 25 95 24 16 170
anniian 19 20 31 4 6 80
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 139.277* 30 .000
Likelihood Ratio 95.909 30 .000
N of Valid Cases 410
SATISFY10 * PERCHAS
Crosstab
PERCHAS
1. Ypand 100 UM 2.101 - 200 UM 3.201 - 300 UM 4. 310N 300 UM Total
SATISFY10 Youitan 0 0 0 0 0
oe 8 7 0 0 15
Jrunang 96 37 10 2 145
10 83 73 10 4 170
wniten 28 33 17 2 80
Total 215 150 37 8 410

Chi-Square Tests

Value df

Asymptotic Significance (2-

sided)

Pearson Chi-Square 98.629%

Likelihood Ratio 65.144

N of Valid Cases 410

.000

.000
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Cases
Valid Missing Total
Percent N Percent Percent
SATISFY11 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY11 * BRAND
Crosstab
BRAND
1. lafisauaud 2. fediuess 3, Unsiuaus 4. g3 (Yumoo) Bun Total
SATISFYL1  Tosiin 0 0 0 0 0
oy 30 2 0 9 41
Jrunang 118 29 12 8 173
un 125 28 6 8 167
wniten 12 5 2 10 29
Total 287 64 20 35 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 92.200* 20 .000
Likelihood Ratio 75.955 20 .000

N of Valid Cases

410




SATISFY11 * FAVOUR
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Crosstab
FAVOUR
1. SA655UIA 2. anseLueds 4. foalnuan
(Plain Tart) (Strawberry) 3. 7lla1 (Vanila) (Chocolate) Su‘] Total
SATISFY11 Yiauitgn 0 0 0 0 0 0
oy 24 17 0 0 0 41
drunang 99 49 8 17 0 173
un 81 66 2 14 4 167
wniten 19 10 0 0 0 29
Total 218 142 10 31 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 36.816% 28 123
Likelihood Ratio 43.678 28 .030
N of Valid Cases 410
SATISFY11 * BENEFIT
Crosstab
BENEFIT
1. samiieses 2. mMuuda 44858 UY 6.Jawunfagn
gnla quaNa 3. lufushh dushe syndeléie T Buq Total
SATISFY11  Yauiian 0 0 0 0 0 0 0
oy 23 4 2 12 0 0 41
UJunang 62 23 29 33 16 6 173
un 84 27 16 34 4 2 167
wniten 27 0 0 0 2 0 29
Total 196 54 a7 79 22 8 410




Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 61.114° 24 .000
Likelihood Ratio 75.882 24 .000
N of Valid Cases 410
SATISFY11 * PLACE
Crosstab
Count
PLACE
2. Hypermarket (304, 3, $ruamnde (7-
1. Weasswaum Tasia) 11,Family mart) AR1ntin Buq Total
SATISFY11  Yeuian 0 0 0 0 0
oy 33 0 8 0 41
drunang 92 6 71 0 173
1N 103 8 56 0 167
mﬂﬁqm 19 6 4 0 29
Total 247 20 139 0 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 42.867% 12 .000
Likelihood Ratio 38.691 12 .000

N of Valid Cases

410
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SATISFY11 * FREQ
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Crosstab
FREQ
1. mnndidieuay ands 2. \feuaz 3 ade 3. ieuaz 2 ade 4. feuaz 1 ads Total
SATISFY11 Youiign 0 0 0 0 0
oy 14 2 2 23 41
drunang 34 12 52 75 173
un a1 40 a8 38 167
wnitgn 13 2 6 8 29
Total 102 56 108 144 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 64.827% 12 .000
Likelihood Ratio 66.945 12 .000
N of Valid Cases 410
SATISFY11 * REFER
Crosstab
REFER
1. favi e 2. vy 3. aulupsaunin 4.ntinaug Total
SATISFY11 Youitan 0 0 0 0 0
oy 28 6 7 0 41
Jrunang 143 17 8 5 173
1N 139 16 6 6 167
mnﬁfjm 21 6 0 2 29
Total 331 45 21 13 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 271.716* 16 .034
Likelihood Ratio 25.874 16 .056

N of Valid Cases

410




SATISFY11 * WANT
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Crosstab
WANT
1. flesnsunniian 2. flBan15uIN 3. deamstnan 4. desnisides 5. fipsnstieuiian Total
SATISFY11  tlouvian 0 0 0 0 0 0
oy 0 2 23 14 2 41
drunang a 14 100 27 28 173
1N 12 33 96 22 4 167
wnitgn 17 6 6 0 0 29
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 215.700% 20 .000
Likelihood Ratio 132.958 20 .000
N of Valid Cases 410
SATISFY11 * PERCHAS
Crosstab
PERCHAS
1. flowndn 100 um 2. 101 - 200 UM 3. 201 - 300 UM 4. 10N 300 UM Total
SATISFYL1  tosiign 0 0 0 0
oy 27 14 0 41
Jrunang 110 43 14 173
un 68 91 8 167
wniten 10 2 15 29
Total 215 150 37 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 133.889* 12 .000
Likelihood Ratio 101.278 12 .000
N of Valid Cases 410




Case Processing Summary
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Cases
Valid Missing Total
N Percent N Percent N Percent
SATISFY12 * BRAND 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * FAVOUR 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * BENEFIT 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * PLACE 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * FREQ 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * REFER 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * WANT 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * PERCHAS 410 100.0% 0 0.0% 410 100.0%
SATISFY12 * BRAND
Crosstab
BRAND
1. loifismuand 2. fedtuess 3. Ursinaus 4. g3 (Yumoo) fuq Total

SATISFY12  Uosiign 2 2 0 0 4

oe 24 0 0 9 33

Jrunang 119 27 14 8 168

un 115 28 6 8 157

wnniian 27 7 0 10 ag
Total 287 64 20 35 410

Chi-Square Tests

Asymptotic Significance (2-

Value df sided)
Pearson Chi-Square 113.041% 25 .000
Likelihood Ratio 90.399 25 .000
N of Valid Cases 410




SATISFY12 * FAVOUR

Crosstab

FAVOUR

173

1. 98555015 (Plain

2. ansoiuess

4. Jorlnuan

Tart) (Strawberry) 3. 7lla1 (Vanila) (Chocolate) éu‘] Total
SATISFY12  Tieuiian 2 2 0 0 0 a
oy 20 13 0 0 0 33
drunang 80 61 8 19 0 168
un 81 58 2 12 4 157
wniten a0 8 0 0 0 ag
Total 223 142 10 31 4 410
Chi-Square Tests
Asymptotic Significance (2-
Value df sided)
Pearson Chi-Square 41.322% 35 214
Likelihood Ratio 50.986 35 .040
N of Valid Cases 410
SATISFY12 * BENEFIT
Crosstab
BENEFIT Total
1. s@vfeses 2. ULl 4 9w5EUY 5m3els 6lawan
gnla AUNNG 3. Lusfusin due 4y fagala Bun
SATISFY12 Yeuiign 2 0 0 2 0 0 0 4
oy 15 2 6 10 0 0 0 33
UJunang 70 25 23 34 6 6 4 168
un 73 2s 16 29 16 2 0 157
wniten 36 6 2 a 0 0 0 ag
Total 196 54 a7 79 22 8 4 410




Chi-Square Tests

Asymptotic Significance (2-
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Value df sided)
Pearson Chi-Square 47.240% 30 .024
Likelihood Ratio 55.160 30 .003
N of Valid Cases 410
SATISFY12 * PLACE
Crosstab
PLACE
2. Hypermarket (in%, 3, $ruaemnte (7-
1. 9asINAUM Tada) 11,Family mart) AaIATIA uq Total
SATISFY12  Yeuiian 0 0 4 0 a
oy 29 0 4 0 33
Uunang 93 6 65 0 168
un 91 4 62 0 157
wnnitgn 34 10 4 0 a8
Total 247 20 139 0 410
Chi-Square Tests
Asymptotic Significance (2-
Value Df sided)
Pearson Chi-Square 70.720* 15 .000
Likelihood Ratio 66.357 15 .000
N of Valid Cases 410
SATISFY12 * FREQ
Crosstab
FREQ
1. snnindtoua 4 ade 2. touay 3 ads 3. \douaz 2 ads 4. douas 1 ads Total
SATISFY12  Yauiian 0 2 2 0 4
oy 8 0 2 23 33
drunang a4 10 43 71 168
un 32 34 a7 44 157
wnitan 18 10 14 6 ag
Total 102 56 108 144 410
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Chi-Square Tests

Asymptotic Significance (2-

Value Df sided)
Pearson Chi-Square 74.169% 15 .000
Likelihood Ratio 79.935 15 .000
N of Valid Cases 410
SATISFY12 * REFER
Crosstab
REFER
1. v 2. \fiou 3. auluaseuns? 4.ntinaug Total
SATISFY12 Youitan 4 0 0 0 4
oe 24 2 7 0 33
41unang 145 15 8 0 168
nn 124 18 aq 11 157
anniian 34 10 2 2 ag
Total 331 45 21 13 410

Chi-Square Tests

Asymptotic Significance (2-

Value Df sided)
Pearson Chi-Square 47.439* 20 .001
Likelihood Ratio 46.045 20 .001
N of Valid Cases 410

SATISFY12 * WANT
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Crosstab
WANT
1. fosmsnniian 2. flBan15uIN 3. feamsunane 4. denisiley 5. fosnnstendign  Total
SATISFY12  denilgn 0 2 2 0 0 4
tioy 4 0 17 10 2 33
41unang 0 10 103 25 30 168
1N 14 35 82 24 2 157
wnnitan 15 8 21 a 0 ag
Total 33 55 225 63 34 410
Chi-Square Tests
Asymptotic Significance (2-
Value Df sided)
Pearson Chi-Square 182.503" 25 .000
Likelihood Ratio 145.562 25 .000
N of Valid Cases 410
SATISFY12 * PERCHAS
Crosstab
PERCHAS
1. Yiaen31 100 UM 2.101 - 200 ym 3.201 - 300 UM 4. 31An31 300 UM Total
SATISFY12  Yauiian 2 2 0 0 4
oy 31 0 0 2 33
drunang 100 50 12 6 168
1N 72 79 6 0 157
mnﬁqm 10 19 19 0 48
Total 215 150 37 8 410

Chi-Square Tests

Asymptotic Significance (2-

Value Df sided)
Pearson Chi-Square 138.510° 15 .000
Likelihood Ratio 119.717 15 .000
N of Valid Cases 410
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