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Abstract

This qualitative research aims to study and analyse tourism research in the context of
ASEAN (Association of Southeast Asian Nations). This study is based upon social
science research data published from 2008 to 2014. Three aspects of research were
analysed: 1) Research Title, 2) Research Methods, and 3) Research Trends. Sixty-nine
research articles were characterised by a combination of analysis of Content Analysis
and Thematic Analysis utilised through the computer software package NVivolO.
The study’s results revealed that research on tourism in the context of ASEAN was

pursued in a wide range of analysis.

The analysis included: (1) the study of collaboration between ASEAN member states
with each other or with other countries in other regions, such as the US and the EU,
(2) the study of marketing and branding of the ASEAN countries and brand of ASEAN,
(3) the relationship building between the ASEAN countries in various fields, and
ASEAN's relations with other countries in other regions, (4) fostering and integration
among members, (5) the impactof policy after the community officially opened,
(6) the presentation of results from the performance report, (7) the study of marketing
communications, (8) planning and strategy in practice, (9) the management and
development of  ASEAN, (10) the competitiveness and assessment of ASEAN,
(11) the study of tourism demand, and (12) trends and forecasting in tourism research in
the future. Methods used to collect data were questionnaire surveys, in-depth interviews,
focus groups and a mixed-method. In the case of trends in tourism research in the
context of ASEAN, it has been forecasted to be analyzed on the standards of
professional proficiency due to a policy of free-flow skilled labour between the ASEAN

member countries.
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1919 2.2: City Rank of International Tourist Arrivals & International Tourism Receipts

International Tourist Arrivals International Tourism Recei
. Milion :  Changa(%)
2012 | 2013 | 1211 | 1312 : : ; ‘
1 France TF 830 . 1.8 o 1 United States 1262 - 1396 9.2 106 92
2 United States TF B6.7 69.8 6.3 4.7 2 Spain 56.3 60.4 -6.3 74 15
3 Spain TF 575 60.7 23 5.6 3 France 53.6 56.1 2.2 4.8 6.0
4 China TF 57.7 55.7 0.3 -35 4 China 50.0 51.7 3.2 3.3 08
5 Haly TF 46.4 47.7 05 29 5 Macao (China) 43.7 51.6 13.7 181 13.2
6 Turkey TF 35.7 378 3.0 59 6 ltaly 41.2 43.9 -4.2 6.6 38
7 Gemany TCE 30.4 31.5 7.3 3.7 7 Thailand 338 421 24.4 244 28.7
8 United Kingdom TF 29.3 312 -0.1 6.4 8 Gemany 381 41.2 -1.9 81 6.3
' 9 Russian Federation :  TF 25.7 28.4 135 102 9 United Kingdom 38.2 40.6 33 1241 48
| 10 Thailand TF 22.4 26.5 16.2 18.8 10 HongKong (China) : 33.1 = 389 162 = 177 158

Source: World Tourism Organization (UNWTO)
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f. @VNND (Hotel Services)

1.1 UWUNABUSY (Front Office) 3 5 Awmiiaau 1.1.1 gaamsrhedousy (Front Office Manager)
1.1.2 gnuguguarhedeusy (Front Office Supervisor) 1.1.3 WiNWADUTY (Receptionist)

1.1.4 W¥na1u5u N3 (Telephone Operator) 1.1.5 Wiinaeansziih (Bell Boy)
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12 urunuitu(House Keeping) 3 6 @wuueaiu 12,1 gaamsununuitiu (Executive
Housekeeper) 1.2.2 Rj’:ﬁ)ﬂmiﬁhﬂ“ﬁjﬂ%ﬂ (Laundry Manager) 1.2.3 ﬁﬂ%ﬂﬂuﬂlmﬁjﬂﬂﬁﬂ (Floor
Supervisor) 1.2.4 WWNUEN3A (Laundry Attendant) 1.2.5 Winau@ua®esnn (Room

Attendant) 1.2.6 WHANIUINANNEZD19 (Public Area Cleaner)

1.3 unun1l52noueH1s (Food Production) § 7 @wmiean 1.3.1 Wanwens (Executive
Chef) 1.3.2 WoASMABZI (Demi Chef) 1.3.3 #30Won32W1001%15 (Commis Chef) 1.3.4 Wo
ASIUUYUNWIY (Chef de Partie) 1.3.5 5I8WOATIVUNNIY (Commis Pastry) 1.3.6 114U

119 (Baker) 1.3.7 1114141® (Butcher)

' ! X ° 1 Yo

1.4 UHUNDIMIINALIATOIAN (Food and Beverage Service) Il 5 @1miaay 1.4.1 81120013
. ' N .

UHUNDIMITUAZIATEIAY (F&B Director) 1.4.2 HIANI0IMI5UaIAT0AN (F&B Outlet
Y Y Y = . o 4 4

Manager) 1.4.3 WINUINWUNNUYINT (Head Waiter) 1.4.4 NUNUNAATOIAN (Bartender)

1.4.5 WINUVTNT (Waiter)
V. MNMSIAUMS (Travel Services)

2.1 uHUNEINAL NG (Travel Agencies) 1 4 @MW1 2.1.1 §9an1517'11) (General Manger)
2.1.2 gei9an1517 11) (Assistant General Manager) 2.1.3 Wan iz imsiaung (Senior

General Manager) 2.1.4 pj’uuzﬁwmi AUN (Travel Consultant)

2.2 WHUNUSMISE3 N0 UNEY (Tour Operation) 3 5 @MUY 2.2.1 IANSFINY (Product
Manager) 2.2.2 iam3f1e9181azN15Aa1A (Sales and Marketing Manager) 2.2.3 Haan13#e
1Y% (Credit Manager) 2.2.4 §3an15¢19A" (Ticketing Manager) 2.2.5 §3anseheniouiied (Tour

d' a d
Manager) (1301 : HAvHoOH l0tl)
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